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INDUSTRY news
with Editor Jamie Macready

FLAGSTAFF, Ariz.— Winter 
stays and forward reservations 
are up at KOA campgrounds in 
northern Arizona, which bodes 
well for the 2018 camping 
season.

“We’ve seen a nice uptick in 
all three of our Arizona parks, 
which suggests we could have 
a strong summer,” said Clint 
Bell, whose family business 
Kampgrounds Enterprises, 
Inc (KEI) owns the Flagstaff 
KOA Holiday as well as two 
campgrounds in Williams, the 
Grand Canyon / Williams KOA 
Journey and the Williams / 
Circle Pines KOA Holiday.

The increase in business 
is fueled by rising visitation 
to the Grand Canyon and 
other parks across Northern 
California.

Visitation to the Grand 
Canyon reached an all-time 
high of 5,969,811 in 2016, 
according to the latest 
statistics from the National 

Park Service. Visitation to 
neighboring Wupatki National 
Monument was 223,172 in 
2016, not a record, but one of 
its busier years.

 There were 3,364 visitors to 
Wupatki National Monument 
in January of this year, a 45 
percent increase from the 
same period in 2017, according 
to NPS statistics.

The KEI team has 
been making consistent 
improvements to their 
campgrounds in recent years 

in an effort to attract more 
campers and expand their 
business base.

While they have managed 
the Flagstaff KOA since 
2015, they acquired it last 
year from the estate of 
the previous owner, Jack 
Denton, and are updating the 
park by creating larger big 
rig friendly campsites and 
wider roads. They also plan 

to add more deluxe cabins 
to complement its existing 
rental accommodations, which 
include a mix of rustic and 

deluxe cabins and tipis.
In 2016, KEI also acquired 

the 150+ site Williams / 
Circle Pines KOA in Williams 
and updated the camp store 
and laundry room. Additional 
upgrades include reconfiguring 
some of the park’s campsites 
to make them more accessible 
to large RVs. Seven tipis 
were added last year and 
four glamping-style Eco Tents 
from Eco Structures Australia 
will be added to meet 
accommodation demands.

Their long-range plans also 
call for installing the Eco Tents 
as rental units at the 100 site 
Grand Canyon KOA.

All three of KEI’s Northern 
Arizona KOAs include rental 
accommodations as well as 
RV and tent sites.

Bell said the Williams / 
Grand Canyon KOA Journey 
which is located along State 
Route 64, caters to overnight 
travelers, while the Williams 
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/ Circle Pines KOA Holiday, 
located along Interstate 40, 
has more on site amenities 
and is a destination designed 
to accommodate guests who 
would like to spend several 
days exploring attractions in 
Williams as well as the South 
Rim of the Grand Canyon.

The difference in the 
KOA campgrounds is in the 
amenities. Both parks offer 
RV and tent sites and rental 
accommodations, as well as 
bike rentals, mining sluices, 
cable TV, a snack bar and 
breakfasts between Memorial 
Day and Labor Day.

However, the KOA Holiday 
branded campground in 
Williams also offers more 
robust food service as well as 
an 18-hole mini golf course, 
a Go-Kart track, a paved 
bike bath and ATV trails, an 
indoor swimming pool, hot 
tub, three dog park, jumping 
pillow, weekend craft activities 
and occasional Western 
entertainment during the 
summer season.

Amenities at the Flagstaff 
KOA Holiday include a jumping 
pillow, a barrel train ride, 
banana bicycle rentals, a dog 
park, a fully stocked camp 

store and a breakfast kitchen 
during the summer camping 
season.

All three campgrounds 
and owned by Kampgrounds 
Enterprises, Inc. a third-
generation family business 
founded by Ted and Carol Bell 
in 1968 with a proven track 
record of operating award-
winning campgrounds and 
delighting guests. Today, 
Kampgrounds Enterprises, Inc. 
is led by President Mike Bell. 
Mike’s children, Josh Bell, Clint 
Bell and Molly Bell Crawford, 
continue in the strong tradition 
of innovation and excellence 
as they grow the business 
in number of locations, 
development of current 
properties and other services 
and products in the outdoor 
hospitality industry.

For more information, visit 
www.koa.com

All three Bell family KOAs 
are affiliated with the Arizona 
Association of RV Parks and 
Campgrounds, which hosts 
a travel planning website at 
www.GoCampingInArizona.
com.

 Source: Press Release
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http://www.koa.com
http://www.GoCampingInArizona
www.buildingpro.com
mailto: bill@buildingpro.com
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The Arizona Association of 
RV Parks and Campgrounds 
(Arizona ARVC) will hold its 
Spring Convention Thursday, 
April 26, at the Vee Quiva 
Resort & Casino in Laveen, 
Ariz.

The National Association of 
RV Parks and Campgrounds 
(ARVC) will offer an optional 
class on NFPA 1194 
Certification at the same 
location from 8 a.m. to 5 
p.m., Wednesday, April 25, for 
a separate fee.

The NFPA 1194 Certification 
Class is designed to ensure 
that park owners and 
operators have an in-depth 
knowledge of the current 
public safety standards for RV 
parks and campgrounds as 
best practices and resources 
to use when dealing with 
regulatory agencies.

The NFPA 1194 Certification 
Class will be followed by a 
poolside crackerbarrel session 
for park operators, which 
will be moderated by Harvey 
Mickelson of Arizona ARVC.

Arizona ARVC’s April 26 
convention will start with 
breakfast and will be followed 
by a seminar by Roxi Baxley 
of Port Angeles, Wash.-based 
Strait Web Solutions titled, 

“What could go wrong?”
John Sheedy of San Diego, 

Calif.-based Park Brokerage, 
Inc. will provide a seminar on 
buying and selling an RV park.

Melissa Parham of Williams, 
Zinman & Parham, P.C. in 
Scottsdale will provide an 
update on current legislative 
issues affecting Arizona park 
operators.

Lunch will be followed 
by the association’s annual 
meeting and awards 
presentations.

There will also be a silent 
auction and a tradeshow 
with 16 vendors, including 
Crowley, Texas-based AGS 
/ Texas Advertising; Coin 
& Professional Equipment 
Co., with offices in Phoenix 
and Tucson; Mt. Juliet, 
Tenn.-based Campground 
Automation Systems; 
Gerber Manufacturing Ltd.; 
Good Sam Network, based 
in Oxnard, Calif.; Niagara 
Falls, Ont.-based Mission 
Management Information 
Systems; Austin, Texas-based 
Rowley Insurance; Dallas, 
Texas-based ReserveAmerica; 
Tucson-based SCS 
Communications; Plantation, 
Fla.-based Southeast 
Publications, Austin, Texas-

based TengoInternet; and 
Kingston, Wash.-based Utility 
Supply Group.

To register for the NFPA 
1194 Certification Class, 
please call Barb Youmans at 
(303) 641 0401. To register 

for the Arizona ARVC Spring 

Convention, please visit 

www.GoCampingInArizona.

com or email arizonaarvc@aol.

com.

Source: Press release

PARKS
PROVIDE 
TREMENDOUS 
HEALTH 
BENEFITS

Arizona ARVC's spring convention is 
fast approaching, scheduled for April

mailto: arizonaarvc@aol.com
www.gocampinginarizona.com
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JACOB LAKE, Ariz.—Finding 
a campsite with full hookups 
near the North Rim of the 
Grand Canyon will soon get a 
little easier.

Chris and Ellen Winchester, 
who purchased Kaibab 
Camper Village in late January, 
plan to put the campground’s 
98 RV and tent sites and two 
rental cabins online at www.
KaibabCamperVillage.com.

“All of our campsites and 
cabins should be available 
online in early March,” Ellen 
Winchester said, adding that 
Kaibab Camper Village will 
be open from May 14 to Oct. 
14, coinciding with the May 
15 to Oct. 15 period when 
the North Rim of the Grand 
Canyon is open to the public.

Located at nearly 8,000 
feet, Kaibab Camper Village 
is the only privately owned 
and operated campground 
near the North Rim of the 
Grand Canyon. It features tent 
and RV sites with 30 amp 
electrical connections as well 
as water and sewer service, 
coin operated laundry and 
shower facilities and a camp 
store. The campground also 

includes a pond called Jacob 
Lake.

Prior to purchasing 
Kaibab Camper Village, the 
Winchesters worked as 
concessionaires and managed 
two primitive Forest Service 
campgrounds for five years, 
Jacob Lake Campground and 
DeMotte Campground, both 
of which are on the Kaibab 
Plateau.

They have also owned and 
operated the historic Kaibab 
Lodge since 2004, when 
they decided to leave their 
previous jobs in Flagstaff for 
an opportunity to own and 
operate the historic lodge.

Chris Winchester was 
previously director of 
information technology for 
Flagstaff Medical Center. But 
when he learned that the 
historic Kaibab Lodge was for 
sale, near the North Rim of 
the Grand Canyon, he couldn’t 
stop thinking about it.

Winchester had stayed 
at the Kaibab Lodge during 
his college years, when he 
worked with a Forest Service 
helitack firefighting crew.

“He fell in love with the 

place,” Ellen Winchester said. 
“So when he saw that it was 
for sale, he said, ‘We have to 
go look at this.’ ”

Ellen, who ran a successful 
bounce house rental business 
in Flagstaff, fell in love with 
the lodge, too.

Built in the late 1920s, the 
lodge includes a restaurant 
with a stone fireplace with 31 
rooms in separate buildings 
and cabins, all of which were 
built on 27 acres of ponderosa 
pines

The lodge building includes 
a 63-seat restaurant, which 
serves breakfast and dinner 
during the summer season.

“We do a chicken cooked 
in beer that is out of this 
world,” Ellen said. “We also 
do lots of specials. Our 
homemade lasagna night is 
very popular. We also serve 
‘Ellen’s homemade key lime 
cheesecake.’ We describe it 

as rich and creamy, light and 
fluffy, sweet and tart at the 
same time.”

The menu also includes 
lots of gluten free menu 
options, including gluten free 
homemade pies.

Ellen said visiting the 
remote Kaibab Plateau and 

the North Rim is very 
different from the South 
Rim.

“We describe the North 
Rim as getting to see the 
canyon as it was 50 years 
ago. It’s a really different 
experience. There’s 4 to 5 
million visitors to the North 
and South Rim combined, 
but only 15 percent of 
them go to the North Rim.”

But while the North Rim is 
remote, it is a popular place 
for hikers, many of whom 
seek campsites during the 
first couple of weeks of June 
and the last two weeks of 
September into early October.

“We encourage people to 
make reservations as soon as 
possible,” Ellen Winchester 
said.

For more information on 
the Kaibab Lodge and Kaibab 
Camper Village, please visit 
www.KaibabLodge.com and 
www.KaibabCamperVillage.
com.

Kaibab Camper Village is 
affiliated with the Arizona 
Association of RV Parks and 
Campgrounds, which hosts 
a travel planning website at 
www.GoCampingInArizona.
com

 Source: Press Release
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Campground near Grand Canyon's 
North Rim to put its inventory online

http://www.KaibabLodge.com
www.kaibabcampervillage.com
www.gocampinginarizona.com
www.kaibabcampervillage.com
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Kampgrounds of America’s 
innovative North American 
Camping Report was 
recognized as the Best Use 
of Measurement & Post 
Campaign Analysis recently 
during the 2018 North 
American In2 Innovation 
Sabre Awards.

 The awards ceremony was 
held February 13 in New York 

City. The In2 Innovation Sabre 
Awards recognize superior 
achievement in branding, 
reputation and engagement, 
and attracts more than 2,000 
entries from across North 
America each year. 

The KOA/Allison +Partners 
entry won the category 
over entries from Pfizer, 
GSK Consumer Healthcare, 

Johnson & Johnson and 
Overstock.

 The North American 
Camping Report, which is 
an annual scientific survey 
analysis of camping habits 
and patterns in the U.S. and 
Canada, was created in 2015 
with the help of KOA’s public 
relations partner, Allison 
+Partners.

 The fourth edition of the 
report will be released in April 
2018. Data in the report is 
openly shared by KOA, and 
it has quickly become the 
outdoor industry standard 
for camping information. The 
report surveys nearly 3,000 
North American campers of 
all types each year to help 
identify emerging trends 
and changes in camper 

demographics, as well as the 
desires of differing segments 
of campers.

 The 2018 North American 
In2 Innovation Sabre Awards 
judges cited the 2017 North 
American Camping Report, 
along with Allison +Partners’ 
ensuing public relations 
campaign, as “Robust and 
insightful metrics following a 
highly targeted campaign to 
update consumer perceptions 
around camping.”

 A complete list of 2018 
winners of the In2 Innovation 
Sabre Awards is available at 
https://www.holmesreport.
com/events-awards/
sabre-awards/in2-sabre-
awards/2018-winners.

 Source: Press Release

KOA wins prestigious 2018 Sabre Award

https://www.holmesreport.com/events-awards/sabre-awards/in2-sabre-awards/2018-winners
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WAUKEE, Iowa — Timberline 
Campground will become 
Iowa’s second Jellystone Park 
Camp-Resort when it reopens 
April 1 for the 2018 camping 
season.

 “We’re really excited about 
it,” said Curtis Van Gilder, who 
is converting the 40 plus-
year-old, 115-site campground 
into the West Des Moines 
Jellystone Park with his 
business partner, Marta Sirck-
Docan.

Dallas County’s rapid 
population growth, fueled by 
Apple’s recent decision to 
build a $1.3 billion data center 
in Waukee, was a major factor 
in their decision to convert 
Timberline Campground into 
a Jellystone Park, Van Gilder 
said.

“Young families are moving 
into the Waukee area and 
bringing young kids, which is 
a perfect fit for a Jellystone 
Park,” he said.

Jellystone Parks are 
famous for providing fun, 
family activities and themed 
weekends that include 
everything from crafts and 
games to wagon rides. 
Birthday parties with the bears 
and daily appearances by Yogi 
Bear are also very popular.

Themed weekend activities 
at the West Des Moines 
Jellystone Park will be 
scheduled from April through 
October, including Easter 
egg hunts with Yogi Bear, 
special activities for Mother’s 
Day and Father’s Day, Mardi 
Gras themed weekends with 
parades, cookouts and dances; 
pirate themed weekends;  

Christmas in July 
themed weekends 
with campsite 
decorating and 
holiday themed 
crafts; as well as 
Halloween-themed 
weekends on the 
weekends leading 
up to Halloween.

In addition to tent 
and RV sites, the 
West Des Moines Jellystone 
Park will provide four rental 
cabins, including three rustic 
cabins and one park model 
RV, which includes a full 
kitchen and bathroom. Other 
campground amenities include 
a swimming pool, a recreation 
hall and dog park as well 
as basketball and volleyball 
courts and a camp store. The 
campground is located about 
a mile and a half from I-80 and 
features hundreds of mature 
catalpa trees.

Van Gilder said he plans 
to promote Timberline 
Campground’s conversion to 
a Jellystone Park at upcoming 
events, including the Des 
Moines Home + Outdoor 
Living Show in March.

Van Gilder and Sirck-
Docan hope to expand their 
campground later this year, 
potentially adding 70 to 80 
pull- through campsites and 
a new pond on undeveloped 
land in the campground. 
They are also working with 

city officials in Waukee to 
bring sewer service to the 
campground.

The West Des Moines 
Jellystone Park is Iowa’s 
second Jellystone Park. 
Iowa’s other Jellystone Park is 
located in Monticello.

For more information on the 
West Des Moines Jellystone 
Park, please visit www.
westdesmoinesjellystone.
com.

 Source: Press Release

Timberline Campground to 
become Iowa's second Jellystone Park

www.westdesmoinesjellystone.com


8 CAMPGROUND NEWS   |   February 23, 2018 industrye-news.com

INDUSTRY NEWS

SPRING is just around the 
corner for a lot of us and 
that means getting the park 
cleaned up and ready for those 
RVer’s looking for a weekend 
getaway or a spring break 
vacation.

Now is the perfect time 
to start taking new pictures 
of the park and all you have 
to offer for those “need a 
getaway” folks.

First of all, we have always 
accepted that a picture is 
worth a thousand words.  So 
if you could choose between 
posting a picture instead of 
writing a thousand words, 
which would it be?

Just posting a picture isn’t 
enough though.  You do need 
to give some thought to what 
you are going to put out there 
on your VISUAL social media 
sites.

1.) Decide if the picture truly 
represents who you are and 
what you do.  There are plenty 
of pictures out there that show 

RV’s sitting on a concrete pad.  
Does this really say anything 

about you?  Use pictures that 
share your message, not just 
ones that look good.

2.) Consider creating your 
own visual content.  Creating 

video has gotten much easier 
with a number of tools that 
help you turn your smartphone 
video into something 
attractive.  Don’t try for the 
professional, IMAX screen 
quality video.  People want to 
see you in real life.  Use tools 
like Slate by Adobe, Canva, 
Vine and even Instagram to 
bring your pictures and videos 
up to snuff.

3.) Tell your story.  Put 
captions on your pictures 
that describes your “Why.”  
This isn’t a sales caption on 
the picture.  This should be a 
“why we are here” message 
delivered through tips or 
advice.

4.) This sounds like a 
lot of work doesn’t it?  
Well, have you considered 
“crowdsourcing” for your 
content?  Take a look around 
and you will see most of 
your customers are carrying 
smartphones.  Run a contest 
that asks them to submit 
pictures or video that best 
describes you and your 
business. 

5.) Now here is a key to 
this effort.  Add a CTA (call 
to action) on those photos 
and videos.  Add keywords 
and hashtags.  Include a 
watermark or website URL 
that will bring those future 
customers to you.

6.) Don’t forget to take 
the time to change out your 
cover photos on your SM sites 

by Pamela Wright

How much do you look like you?

https://itunes.apple.com/app/id96843373
https://www.canva.com/
https://vine.co/
https://wp.me/p60uFJ-bg
https://wp.me/p60uFJ-dl
https://instagram.com/
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regularly.  This will keep things 
fresh, especially when you 
don’t have a lot to post.

7.) Need some ideas for 
original images/videos?  How 
about:

a. Tutorials
i. How to back an RV into a 
space
ii. How to build a campfire
iii. How to check-in after 
hours.
b. Checklists (remember that 
images include graphics)
i. What to pack for the 
weekend
ii. What to check for before/
after hooking up

c. Quotes
i. Add appropriate quotes to 
your images
One last caution.  

Remember that our  attention 
span is short.  Keep your 
images/videos short. 

What are you doing to join 
the shift to telling your story? 

Need a nudge in the right 
direction?  Give me a call 
at 800-478-0516 and let’s 
talk about what problems 
you need solved.   Be sure 
to follow me on Twitter:  @
RVStops and @FocusedWords 
and join my group on 
LinkedIn, “Social Media in 
the RV Industry” and “RV 

Park Management Software 
User’s Group”.   Check out my 
blog at www.FocusedWords.
com/blog for more articles 
about doing business in 

the RV world.  Copyright by 
FocusedWords.  If you would 
like to reprint, please email 
pwright@FocusedWords.com 
with your request.

http://www.FocusedWords
mailto:pwright@FocusedWords.com
www.koacarecamps.org
https://www.youtube.com/watch?v=Wsz_tmuAbSM&t=1s
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TEMECULA, Calif.— Park 
operators from California 
and across the country will 
participate in a day-long 
emergency planning workshop 
on Feb. 28 that is organized 
by the California Association 
of RV Parks and Campgrounds 
(CalARVC).

The workshop, held at 
Pechanga RV Resort & 
Casino in Temecula as part of 
CalARVC’s Spring RV Park Day 
event, will feature FBI Special 
Agent Richard Sanchez and 
Border Patrol Senior Agent 
Bejar who will discuss the 
types of criminal activities 
that take place in and around 
campgrounds and RV parks. 

Campground operators will 
gain a better understanding 
of what the FBI and Border 
Patrol do, what to look out for, 
and how to reach out to them 
if they observe suspicious 
behavior.

The afternoon session will 
feature Hytropy.com CEO 
Patrick Hardy, one of the 
nation’s top disaster planning 
firms, who will help park 
operators develop their own 
disaster plans.

“You want to create an 
emergency framework 
that covers all kinds of 
emergencies. But once you 
understand the framework, 
you can then develop sub-
plans that cover everything 
from active shooters to 
hurricanes and wildfires,” 
Hardy said, adding, “For me, 
disaster plans are all about 
empowering people and giving 
people the tools they need.”

Hardy said some people 
purchase template disaster 
plans, but fail to customize 
them properly or assign 
staff members with specific 
responsibilities in the event of 
an emergency.

His workshop will not 

only demonstrate why such 
planning is critical for every 
campground or RV park 
operator, but help them 
identify things they need to 
know to have an effective 
plan, such as evacuation 
routes, shelters and lock-down 
plans and staff members in 
charge of each component of 
the plan.

Hardy said he will simulate 

an actual emergency during 
the workshop using some of 
the emergency response staff 
from Pechanga Resort. Some 
participants will also play the 
role as victims.

“The exercise is not about 
death and destruction. It’s 

about empowering people 
and giving them the tools 
and direction they need to be 
effective,” Hardy said.

Hardy has considerable 
experience in the disaster 
planning arena. A Certified 
Emergency Manager and 
FEMA Master of Exercise 
during the BP Oil Spill in 
2010, Hardy was in charge 
of 23 emergency sites and 

thousands of employees in 

three states.

A longtime Red Cross 

volunteer, Hardy has been 

cross trained and certified 

in HAZMAT, emergency 

communications, homeland 

security policy and terrorism.

In 2012, he became the first 

small business owner ever to 

be selected as the National 

Private Sector Representative 

to the Federal Emergency 

Management Agency (FEMA). 

He spent three months in 

Washington D.C. and designed 

the first model small business 

disaster planning framework.

CalARVC’s emergency 

preparedness workshop 

takes place one day after 

the association’s Software 

Education Day, which also 

takes place at Pechanga 

Resort & Casino. For more 

registration information, 

please visit www.calarvc.org

Source: Press Release

CalARVC's Spring RV Park Day 
features emergency planning workshop

CEO Patrick Hardy

http://www.calarvc.org
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MERCER COUNTY, PA 
— Public hearings have 
been scheduled for people 
interested in learning more 
about, and expressing 
their opinions about, a plan 
prompting kayaking through 
Mercer County and beyond 
along the Bluestone River.

 Back in August 2017, County 
Commissioner Bill Archer 
and other supporters started 
exploring the idea of making 
the Bluestone River more 
accessible to kayaks, flat-
bottom boats and even tubing 
to give Mercer County more 
tourist destinations. The plan 
includes establishing hiking, 
bicycle and equestrian trails 
connecting with other trails in 
neighboring Summers County.

 “We’re called the Bluestone 
Water Trail Group,” Archer said.

 Made up of local volunteers, 
a representative of the 
state Department of Natural 
Resources, Concord University 
professors and students, the 
new group has been branching 

out, he said.
 “I’ve been real pleased with 

the response. We’ve got a 
grant proposal that was put 
in about a month ago when it 
was completed. We’re seeking 
$150,000 from the (state) 
Division of Highways for a 
design phase,” Archer added. 
“And the water trail is just one 
component of a much larger 
plan including bicycle, hiking 
and equestrian trails. We are 
working with the Summers 
County Commission, and 
I’ve just started working on a 
Fayette County connection.”

 Three public hearings 
have been scheduled to 
start in early March. These 
meetings are part of the grant 
application process.

 “The first will be Monday, 
March 5 at 5:30 p.m. at the 
Nemours Ruritan Club,” Archer 
said. “The second is March 
6, also at 5:30 p.m., at the 
Bluestone Valley Volunteer Fire 
Department in Spanishburg, 
and the third is on March 9 (at 

5:30 p.m) and that is at the 
Brushcreek Falls RV Resort on 
Eads Mill Road.”

Archer encouraged the 
public to come out and learn 
more about the project.

“We hope that many people 
who are interested will come 
and learn about the proposal, 
and participate and make 
comments,” he said. “That’s 
important for us, to get as 

much public input as possible. 
It’s kind of exciting. It’s been a 
lot of work, and there’s been 
a lot of excitement about it. 
Students are excited about the 
bicycle component.”

 The Bluestone Water Trail 
Group’s next meeting will 
begin at 4:30 p.m. Friday, 
Feb. 23 at the Mercer County 
Courthouse.

Full Article: Click here.

Public hearings have been set for the 
proposed water trails along Bluestone River

http://www.bdtonline.com/news/public-hearings-set-for-proposed-water-trails-along-bluestone-river/article_faaa3fbc-1523-11e8-9d40-730f1f285513.html
mailto: pwright@focusedwords.com
www.focusedwords.com
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In credit cards, “proprietary” 
may be a dirty word

INDUSTRY NEWS

THIS is the season that 
credit card processors are 
at work, in the campground 
industry, trying to find new 
customers. The upcoming 
Spring months do have an 
influence on campground 
owners to examine their 
processing rates and service 
before the reservations start 
to pour in.

 There are a few caveats 
that owners should consider 
as they begin to examine the 
offers that are forthcoming. 
One is, of course, the very 
fact that the industry as a 
whole is “unique” in the 
methodology that is used to 
accept credit cards.

 As a processor who 
works with a huge variety of 
retailers, service businesses 
and various companies of 
all kinds, we recognized 
the uniqueness almost 
immediately upon speaking 

to the first campground 
we ever approached as a 
potential customer. In the 
non-campground world, there 
are retailers, e-processors, 
restaurants, hotels, gas 
stations and a huge variety of 
businesses which each have 
their own foibles.

 As an explanation: retailers 
are, more or less, straight 
forward credit card users, - 
you buy something in person, 
swipe your card, put your 
PIN number in, or sign the 
paper and you are gone. An 
e-commerce business, sells 
you a product or service via 
the computer, you pay via 
credit card (only) provide 
the necessary information 
and have the goods or 
service shipped to you or 
downloaded. At a restaurant 
you buy a meal, pay by credit 
card, provide a tip (hopefully) 
and leave with a full belly. At a 

hotel, you make a reservation 
in advance, give your credit 
card information over the 
phone and pay in full after 
your card is swiped when 
you check out of the hotel 
sometime in the future. At 
gas stations you can now 
pay-at-the-pump, swiping your 
card before filling up your 
tank and the profit margin 
on a gallon of gas is so slim 
that even a transaction fee 
is important to them. Most 
businesses simply use a 
terminal, a POS system, a 
cell phone or a computer to 
accept credit card payments.

 Ah, but campgrounds can 
be many of these things. They 
can be like a hotel and accept 
reservations in advance, they 
may have gift shops or stores 
like a regular retailer, they 
may also have restaurants 
and may even be e-commerce 
selling branded merchandise 

over the computer. They are a 
combination of all these types 
of businesses. It does make 
it interesting for a processor 
such as MCPS to try to satisfy 
all these needs.

 However, no matter how 
much we attempt to facilitate 
every campground there is a 
reoccurring problem we just 
cannot solve. It is the problem 
that many businesses 
such as other processors 
or reservation businesses 
will retain their customers 
through a practice which will 
preclude a campground from 
signing with us not matter 
how superior our service is 
or how much we can actually 
save them by lowering their 
costs or increasing their 
profits. The problem is that 
certain companies make 
their services or equipment 
proprietary AFTER the 
campground owner has 
already committed to it. Let 
me explain.

 A campground purchases 
a terminal (neither leases nor 
rents). They own the machine 
and it is downloaded with 
the processors program and 
encrypted by them and then 
LOCKED. If, at any time the 
campground finds better 
rates, better service or simply 
wants to change processors 
he first must get the old 
processor to unlock the 
program. Should they refuse 
to do them, the only thing 
the campground can do to 
switch processors is to BUY 
NEW TERMINALS. This action 
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is easily restraint of trade by 
the present processor and a 
violation of Federal law. But 
most campground owners 
will simply stay with the old 
processor.

 Another example is 
reservation companies 

whose programs utilize 
a unique gateway to gain 
access to the credit card 
portion of the program to 
process transactions. These 
companies intentionally 
lock-out other processors 
usually because they have 

an arrangement with a 
particular processor for 
revenue sharing with that 
processor. Fortunately this 
procedure is becoming rarer 
in the reservation service 
industry, witnessed by the 
fact that there is almost 
no program we cannot 
work with to facilitate 
transactions. Because of that 
when campgrounds ask us 
"which program would you 
recommend?” we usually say, 
“almost all of them, who are 
considering?”

 Every once in a while, 
nowadays, we still run into 
someone who believes that 

they can force someone to 

use their service by locking 

them out with a proprietary 

service. Caveat Emptor – let 

the buyer beware.

 Art Lieberman is President 
of MCPS for Campgrounds 
and has been in the industry 
for over 18 years and has 
been conducting free 
webinars online and seminars 
on credit cards in many State 
and Regional Association 
Conventions.  He can be 
contacted at 877-858-9010 or 
at rvcreditcards@yahoo.com.

INDUSTRY NEWS

mailto:rvcreditcards@yahoo.com
www.pelland.com


14 CAMPGROUND NEWS   |   February 23, 2018 industrye-news.com

INDUSTRY NEWS

Ocean Lakes looks to hire 300 workers 
for projected busy 2018 summer

MYRTLE BEACH, S.C.— 
The Ocean Lakes Family 
Campground, a division of The 
Jackson Companies, in Myrtle 
Beach is hiring 300 workers 
for the busy summer season.

 Management is looking 
to hire lifeguards, snack bar 
cooks and cashiers, recreation 
activities counselors, 
maintenance crews, security 
officers and about a dozen 
more.

 Positions are offered in 
part-time or full-time and 
come with several benefits, 
including weekly paychecks 
and discounts to the 
campground amenities.

 Candidates should be 
focused on providing quality 
customer service, as that is 
the priority at Ocean Lakes.

 “We need people who 
like to have fun and help 
our guests have fun,” said 
Shannon Detzler, Human 
Resources Coordinator/
Recruiter for The Jackson 
Companies. “People who 
not only respond to guests’ 

questions, but are always 
looking for ways to go above 
and beyond to help our guests 
make family memories that 
last a lifetime.”

 Lifeguards are needed for 
the campground's new water 
park, Sandy Harbor, which 
opened in 2016. Candidates 
don't have to be certified to 
apply, but those who are could 
be eligible for a sign-on bonus.

 “Students, firefighters, 
teachers and others have 
all found that working as a 
lifeguard during the summer at 
Ocean Lakes is a perfect fit,” 
Detzler said. “They are able to 
work a flexible schedule and 
earn income while enjoying 
one of the best water park 
environments at the beach.”

 Ocean Lakes is open year 
round and hosts between 
25,000-35,000 guests a day 
during the summer.

 For all open positions, head 
to the campground's website: 
https://www.oceanlakes.com/

 Article source:  Click here.

https://www.oceanlakes.com/
http://wpde.com/news/local/ocean-lakes-family-campground-to-hire-300-workers-for-summer
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Campground owners, BE SECURE – SAVE MONEY 

AVOID THE RISK & COST OF NON-SWIPE TRANSACTIONS 

JOIN MCPS for CAMPGROUNDS in a 

FREE LIVE CREDIT CARD WEBINAR 

Pick your date, either Monday, February 26th or Wednesday, 
February 28th both at 2:00 PM, EST. 

Learn “THE IMPACT OF NON-SWIPE TRANSACTIONS” 
 

Register now by e-mailing us at: rvcreditcards@yahoo.com 

Indicate your preferred date! 

CARY, Illinois – Luxury 
camping in Cary?

 It could be on the horizon. 
A company is interested in 
setting up a luxury camping 
operation at the Fox Bluff 
Conservation Area in Cary, 
on the former site of Camp 
Algonquin.

 The McHenry County 
Conservation District has 
scheduled two public 
informational meetings 
regarding the proposal. The 
meetings are set for 7 p.m. 
Tuesday at Riverfront Lodge, 
215 River Road, Trout Valley, 
and at 7 p.m. Thursday at 
Prairieview Education Center, 
2112 Behan Road, Crystal 

Lake.

 “Reimagine Camp 
Algonquin as a modern, 
outdoor hospitality 

experience that provides a 
nature retreat for Midwest 
adventurers,” an invitation 
from the MCCD reads.

 “Glamping” – shorthand 

for glamorous camping – is 

defined by glamping.com 

as “where stunning nature 

meets modern luxury.”

 The grounds at Fox Bluff 

“will encompass indoor and 

outdoor gathering spaces, 

walking trails and riverfront 

views, as well as luxurious 

rental accommodations,” 

according to the invitation.

 Those who attend will hear 

more about the idea from 

ModCamp LLC. 

Full Article: Click here.

Luxury camping company sees Cary 
site as possible 'glamping' opportunity

mailto:rvcreditcards@yahoo.com
http://www.nwherald.com/2018/02/15/luxury-camping-company-sees-cary-site-as-possible-glamping-opportunity/acljjv1/
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 • A greAt return on investment • A sAFe FlAt jumping AreA  
• eAsy to instAll & roll up to store over winter  

• mAny sizes to choose From • mAny color choices 

www.thejumppad.com   
Call sales manager Randy Jenkins on 704 902 1786  E: thejumppad@gmail.com 

for  
the whole  Fun

Family

http://www.thejumppad.com
mailto:thejumppad@gmail.com
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ALBANY, N.Y. -- 
Attendance at state parks 
rose last year once again, 
with 71.5 million visitors 
to parks and historic sites 
across New York state.

 That's according to 
Gov. Andrew Cuomo, 
who announced 
last week that 2017 
attendance was up 
by 950,000 visitors 
compared to the previous 
year. The Democrat 
says it marked the 
seventh straight year of 
attendance growth for the 
system of 180 state parks 
and 35 historic sites.

 The state is in the 

midst of NY Parks 2020, 
Cuomo's $900 million 
initiative to upgrade park 
infrastructure as well 
as historic buildings, 
campgrounds and trails. 
Officials say hundreds 
of improvement projects 
already have been 
completed or are under 
way.

The projects for this 
year include completing 
the upgrades to Niagara 
Falls State Park, the first 
state park in the nation.

 Article source:  
Click here.

 • A greAt return on investment • A sAFe FlAt jumping AreA  
• eAsy to instAll & roll up to store over winter  

• mAny sizes to choose From • mAny color choices 

www.thejumppad.com   
Call sales manager Randy Jenkins on 704 902 1786  E: thejumppad@gmail.com 

for  
the whole  Fun

Family

New York state parks see their 
attendance numbers sky rocket

http://www.newyorkupstate.com/parks/2018/02/new_york_state_parks_attendance_rose_again_in_2017_topping_71_million.html
www.ownakoa.com
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CALEDONIA, Wisc. — 
Village officials will keep a 
careful eye on Yogi Bear’s 
Jellystone Park.

 The village will review and 
regulate all parts of a plan to 
expand the family campground 
on Highway 38 to more than 
five times its current size 
during the next few years.

 The Caledonia Village Board 
on Monday night approved a 
pre-development agreement 
between the village and Bear 
Country Inc., the company 
that owns and operates the 
camp off of Highway 38 near 
7½ Mile Road.

 The agreement, a 
requirement for all major 
projects in the village, allows 
village officials to review all 
plans for building construction, 

traffic changes, landscaping 
and stormwater drainage.

 The board approved the 
agreement 5-0 without 
discussion. Village President 
Jim Dobbs and Village 
Trustee Ed Willig were not at 
Monday’s meeting.

 Bear Country plans to 
expand the size of the 
campground to 220 acres 
from the current 43 acres. The 
company has purchased land 
south of the current site at 
8425 Highway 38 that extends 
south to Seven Mile Road for 
the project.

 The expansion would 
occur over three phases 
and several years. The first 
phase is expected to start 
sometime this year, said 
Village Administrator Tom 

Christensen.
 The expansion plan would 

include additional cabins, a 
swimming pond, a future 
trampoline park, a banquet 
hall, more walking trails and an 
additional entrance on Seven 
Mile Road.

 Neighbor concerns
 The proposal riled some 

park neighbors and they 
voiced their concerns over 
potential increased noise, 
fencing, garbage collection, 
and altered traffic patterns 
at a lengthy meeting of 
the Caledonia Planning 
Commission in late November.

 Some neighbors opposed 
the construction of a second 
entrance on Seven Mile 
Road. Others said the 
owners’ plan to install either 

a berm or a wetland area 

between the campground and 

bordering residences would 

not adequately muffle any 

increased noise.

 No residents appeared at 

Monday’s meeting to discuss 

the project or the agreement.

 “I think the owners have 

spent a lot of time discussing 

the project with the residents 

and neighbors in that area,” 

Christensen said. “They have 

invested a lot of time to make 

sure they will do things the 

right way. The have invested 

a lot of time in trying to be a 

good neighbor.”

 Article source: Click here.

Wisconsin Jellystone campground 
project is facing public scrutiny

http://journaltimes.com/news/local/caledonia-jellystone-park-expansion-to-get-village-scrutiny/article_fa64ff79-bbb5-578a-86d6-93da41713201.html
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Meet Tanner & Spencer: the inventor 
brothers behind Wolf'em Stick

Tanner and Spencer created 
the Wolf’em Stick in order 
to revolutionize campfire 
cooking. While in Scouts, 
they noticed that there was 
little variety in quick and easy 
campfire treats. 

 The Wolf’em Stick provides 
a novel and fun campfire 
activity that is a perfect 
complement to any outdoor 
event. You use a Wolf’em 
Stick to bake a biscuit cup 
over a campfire and enjoy 
delicious desserts and savory 
dinners. It is a simple idea 
that has turned into more of 
a success than they could 
have imagined.  They are 
now servicing over 30,000 

customers, 
selling in 
five major 
retailers 
throughout 
Salt 
Lake, and 
projecting 
to sell over 
20,000 
Wolf’em 
Sticks this year.  They believe 
that this has become such 
a success because of the 
fun bonding experience their 
customers have while using 
a Wolf’em Stick.  Users love 
the experience of gathering 
together with family or friends 
and baking, filling, and eating 

their own Wolf’ems.
 In 2012, Tanner and 

Spencer enrolled in the Young 
Entrepreneur’s Academy to 
learn the ropes of starting 
their own business. That's 
when they created the 
Wolf’em Stick. "The idea 
of cooking fresh biscuits 
over a fire isn’t new, but no 
one had really brought it to 
market", explains Spencer. 
The Wolf’em Stick is used to 
cook bread bowls that can 
be filled with jam, pie filling, 
pudding, Nutella, or any of 
your favorite treats. Tanner 
and Spencer excelled in the 
entrepreneurship course. At 
the end of the class, they 

pitched 
their 
business 
concept 
to a local 
investor 
panel and 
received 
crucial 
start-up 
funding. 
They were 
invited to 
compete 
at the 
national 

Saunders Scholarship 
Competition in New York; they 
placed second.

 Tanner and Spencer 
are continually updating 
the Wolf’em Stick to 
give consumers the best 
experience. The latest version 

of the Wolf’em Stick has three 
components: a traditional 
marshmallow roasting fork, a 
Wolf’em cooking attachment, 
and a rotary handle to 
make it easy to cook every 
marshmallow, hotdog, and 
Wolf’em to perfection.

 Tanner and Spencer 
can’t believe experiences 
they’ve been able to have 
as teenagers. In 2015, they 
were invited to speak to 
the National Chamber of 
Commerce in order to help 
secure funding for young 
entrepreneur classes. The 
Wolf’em Stick is sold in 250 
+ retail stores across the 
nation including Sportsman's 
Warehouse, Camping World, 
and Intermountain Farmers 
Association Stores and 
online at www.wolfem.com 
and Amazon. Despite all the 
success, Spencer says the 
most rewarding part is being 
able to help others socialize 
around a fire and “wolf down” 
some great treats.

 Tanner and Spencer have 
expanded their product line 
to include a Wolf’em Stick 
carry bag and a campfire 
cookbook full of their favorite 
recipes - every recipe can be 
a stand-alone dish or a great 
filling for Wolf’ems. They’re 
trying to change the world by 
helping friends and families 
have wholesome, enjoyable 
activities to do together.

 Source: Press Release

http://www.wolfem.com
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www.rvparksforsale.com  
Phone: 830-896-5050  Fax: 866-300-0146  
info@rvparksforsale.com  612 Sidney Baker St. Kerrville, Texas 78028

SPECIALIZING IN RV PARKS AND CAMPGROUNDS. 
We offer professional Park Brokerage Services to those seeking to 
sell or purchase RV Parks, Resorts, Mobile Home Parks, Marinas, 
and Campgrounds in Texas and Oklahoma. We offer a lot more than 
typical Realtors or unlicensed Business Brokers, plus we have over 
30 years experience just in this specialized Property.

 

Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

AQUISITIONS

mailto:dennis@industrye-news.com
mailto:jamie@industrye-news.com
mailto:Jamie@industrye-news.com
mailto:Randy@1Horizon.com
http://www.1Horizon.com
http://www.rvparksforsale.com
mailto:info@rvparksforsale.com
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Texas Advertising is the publisher of several state campground 
guides as well as an approved ad agent for national publications 
like the Good Sam Directory. Not to mention, Texas Advertising 
owns AGS Guest Guides which publishes hundreds of 
campground guides every year and works with tens of thousands 
of campground-related businesses. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  877-518-1989
www.TexasAdvertising.net   Email: info@texasadvertising.net

 

419 Saint Francis AveSmyrna TN 37167
Email: jamie@industrye-news.com 
www.industrye-news.com  Ph: 317 408 6849

Campground & RV Park E News is a weekly online magazine 
published to Campground and RV Park owners each week. 
The magazine brings up to date national news and informative 
articles to the readers, delivered directly to their email inbox.

Assoc Editor: 
Jamie Macready

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

ADVERTISING SERVICES

  

 
Building Pro: 713-880-2801
www.buildingpro.com     bill@buildingpro.com

Bath House and Commercial Modular Buildings to 
meet any Building Code.
Building Pro the Out House Masters has been custom building 
modular buildings since 1979. We design and build to meet 
your exact needs. We provide Showers, Toilets , Meeting rooms, 
Laundries, Classrooms, Locker rooms, Offices, Daycare's, Churches, 
Clinics.

BATH HOUSE UNITS

http://www.TexasAdvertising.net
mailto:info@texasadvertising.net
mailto:jamie@industrye-news.com
http://www.industrye-news.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
http://www.buildingpro.com
mailto:bill@buildingpro.com
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Pinnacle Park Homes has served the campground industry for over 
15 years.  With our focus solely on park models and camping cabins, 
Pinnacle Park Homes has become a leader in the industry.  We 
deliver to 48 states and our homes arrive complete – they are not a 
kit. We offer a rental line exclusively to campground owners that are 
designed to bring a return on investment in a short period of time.

Call us today or visit the web.  866-574-5159
26488 GA Hwy 3 Ochlocknee, GA 31773 
Email: info@pinnacleparkhomes.com   www.pinnacleparkhomes.com

With more than 100 years of combined outdoor hospitality experience, the Gorin + Cohen 
Consulting Group provides expert experience in all aspects of RV Park and Campground 
design, development, investment, operations and marketing.  
The Gorin + Cohen team exclusively works with investors, developers, campground owners 
and park buyers, providing experience based consulting services at affordable fees.

www.gorincohenconsulting.com
David: dgorin@gorincohenconsulting.com
Jayne: jcohen@gorincohenconsulting.com

CONSULTANTS

Visit our website to request  
a one hour complimentary 
consultation

Ph: 800 897 8836

Great American Direct leads the industry in providing hospitality 
solutions at factory direct pricing. Our line features mattresses, 
mattress protection, bed frames, futons. Our NEW line provides 
outdoor furniture and umbrellas for your patio sites and pool 
areas. For a full list of products, visit our website. 

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188 
Email: shop@greatamericandirect.com   www.greatamericandirect.com

CABINS/PARKS MODELS

 

Owner: Maggie Linnell 
Lake Orion, Michigan 
Toll free number: 855.644.2400
www.YourElectricalSolutions.net      sales@YourElectricalSolutions.net

Use our knowledge for the best electrical fixes and 
upgrades.  YES is a nationwide distributor of electric pedestals, 
surface boxes, electric meters, conversion kits, water meters, 
lighting, power distribution equipment and accessories from 
Millbank, Midwest, Eaton, General Electric and more.

ELECTRICAL EQUIPMENT/SUPPLIES

mailto:info@pinnacleparkhomes.com
http://www.pinnacleparkhomes.com
mailto:shop@greatamericandirect.com
http://www.greatamericandirect.com
http://www.gorincohenconsulting.com
mailto:dgorin@gorincohenconsulting.com
mailto:jcohen@gorincohenconsulting.com
http://www.YourElectricalSolutions.net
mailto:sales@YourElectricalSolutions.net
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Full Circle Finance has been financing the campground industry 
for nearly 20 years. We finance park models, bath houses, yurts, 
laundry equipment, honey wagons, hardware,/software, pool 
equipment, jumping pads, playground equipment, picnic tables, 
fire rings and just about anything else you can think of for the 
hospitality industry. If it's equipment used for your business, 
chances are we will finance it!

Call Kevin Van Wagner today at 1-888-223-2600 or 
visit us online www.fullcirclellc.us  Kevin@Fullcirclellc.us  APPLY NOW

EQUIPMENT FINANCE

MERCHANDISE AND SUPPLIES
 

Ph: 877 766 7784 
smorsales@smorstix.com   www.smorstix.com

SMORSTIX - The perfect Marshmallow Roasting Stix. The original 
since 1999. Packaged bulk or with pre-loaded clip-strips or 
floor display. Made of 100% untreated white birch without any 
additives, dirt or grime. SMORSTIX are a generous 30" length to 
keep everybody at a safe distance from the fire. Trees & forests are 
left undisturbed which is a good lesson when teaching the kids to 
leave our forests the way we found them.

MOBILE APPS
 

CREATE AN EXPERIENCE APP FOR YOUR CAMPGROUND, IN 
MINUTES! Features include a real-time alert system, activities 
calendar with reminders, mobile initiated delivery services, turn-
by-turn directions to nearby things to see and do and MORE.  
No setup fees, 30 day Free trial. Subscriptions start at $30/month.  
Join the network.

Phone: 888-231-CAMP (2267)
Email: info@campersapp.com    www.campersapp.com

MCPS for Campgrounds is the industry’s largest credit/debit card 
processor with very low rates to save you money. We have a 
virtual terminal, PCI Compliance Protection with up to $100,000 
indemnification and many other services. We are on the Suppliers 
Council of ARVC and over a dozen state and regional associations. 
We work with most of the reservation services. MCPS processes 
through Woodforest Bank, with over 800 branches in Wal-Mart stores.

418 Hazel St., New Berlin, PA 17855 USA 
Ph: 877-858-9010 Fax: 866-361-2267
rvcreditcards@yahoo.com   www.mcpsforcampgrounds.com

FINANCIAL SERVICES

http://www.fullcirclellc.us
mailto:Kevin@Fullcirclellc.us
mailto:rvcreditcards@yahoo.com
http://www.mcpsforcampgrounds.com
mailto:smorsales@smorstix.com
http://www.smorstix.com
mailto:info@campersapp.com
http://www.campersapp.com
https://youtu.be/rNHPb4VBV7Q
https://youtu.be/rNHPb4VBV7Q
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Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

MOBILE APPS

PRINTING SERVICES

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

 

AGS is the industry leader in printing and promotional products. 
From site maps to brochures to fun, unique items like dry-erase 
maps for check-ins, floor mats, wine glasses and more! AGS 
prints high-quality and customized products to promote your 
business. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  817-426-9395.  
www.AGSPub.com    Email: guides@agspub.com

 

The Jump Pad has taken the market by storm and is the ideal kid 
magnet for campgrounds and RV resorts. Available in a variety of 
sizes, the Jump Pad is a series of inflatable "pillows" along a flat 
play jump area. No installation is required. Insurance companies 
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com   www.thejumppad.com

RECREATION EQUIPMENT

http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
http://www.AGSPub.com
mailto:guides@agspub.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:thejumppad@gmail.com
http://www.thejumppad.com
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Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

RESORT MANAGEMENT

RESERVATION SOFTWARE
 

With over 30 years of innovation and 5,500 properties, RMS 
provides customizable, easy-to-use cloud-based reservation and 
property management software for RV parks and campgrounds. 
RMS provides all the necessities needed to drive bookings, 
increase revenue and operational efficiency as well as 
communicate with your guests to maximize business potential.

11120 Roselle St, Suite B
San Diego, CA 92121
Email: ts@rmsnorthamerica.com

 

RESERVATION SOFTWARE

Ready to upgrade your reservation system? If you're looking for 
simplicity with flexibility, Open Campground is an affordable and 
easy to use solution for your reservation system needs. Supports 
use in house and reservations by the guest. 
Check out the FREE demo today!

www.OpenCampground.com 
Email: info@opencampground.com

 

Emerald FX is a design build fiberglass company with a full line 
of American Made products. Our splash pads and water features 
can be found in many campgrounds throughout the country. 
We strive in providing our customers with the utmost quality!

Emerald FX LLC 
502 Industrial Parkway, Norwalk, Ohio 44857
PH: ( 419 ) 663-3279 
Email:  sales@emeraldfx.com   Website:  emeraldfx.com

RECREATION EQUIPMENT

mailto:sales@emeraldfx.com
http://www.OpenCampground.com
mailto:info@opencampground.com
mailto:ts@rmsnorthamerica.com
mailto:Randy@1Horizon.com
http://www.1Horizon.com
www.emeraldfx.com
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RESORT MANAGEMENT

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

RV RESORT SEARCH HOME
 

Enhanced Camping, a product of AGS Guest Guides, is a 
first-class RV Resort and Campground search engine that not 
only lists your campground but offers the ability to include a 
banner photo and your guest guide! It also features thousands 
of camping-related services that support RVers all across the 
country. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  817-426-9395.  
wwww.EnhancedCamping.com    Email: guides@agspub.com 

SANITATION

Phelps Honey Wagon, Inc. works to provide the best mobile 
sewage handling system in the country. Making every effort to 
set you up with a system that will best fit your needs. Proven 
industrial equipment that makes sewage handling 'so sweet' 
since 1970.

158 Whiskey Spring Rd, Dillsburg, PA 17019 
800-463-3707 
info@phelpshoneywagon.com   www.phelpshoneywagon.com

SITE FURNISHING

Great American Direct introduces a new line of outdoor furniture 
for your patio sites and pool areas. Adirondack chairs, rocking 
chairs, loungers, dining tables, and dining chairs made of high 
density composite plastic in your color of choice are perfect for 
your outdoor spaces. High quality, commercial grade umbrellas 
with or without logo in the color of your choice are also available. 
For a full list of products, visit our website. 

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188 
Email: shop@greatamericandirect.com   www.greatamericandirect.com

http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:guides@agspub.com
mailto:info@phelpshoneywagon.com
http://www.phelpshoneywagon.com
mailto:shop@greatamericandirect.com
http://www.greatamericandirect.com
www.enhancedcamping.com
https://www.youtube.com/watch?v=tqvDz7dSLAQ
https://www.youtube.com/watch?v=tqvDz7dSLAQ
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WIFI INTERNET SERVICES
 

TengoInternet delivers WiFi that Works for property owners.  
We are the largest outdoor WiFi provider with 14+ years 
of experience and over 1,500 successful installations.  
TengoInternet's turnkey wireless solutions increase occupancy, 
meet budget, increase guest experience and enable operations. 
Guaranteed

512-469-7660 
sales@tengointernet.com   www.tengointernet.com   

WEBSITE DESIGN/HOSTING

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
7676-B Peters Rd, Plantation, FL 33324 
ContactUs@SoutheastPublications.com

 

TXAD Internet has been a web design and online marketing 
agency that focuses on the campground industry since 1994. 
We build superior sites that incorporate online marketing for all 
types of industries but particularly RV Parks & Campgrounds and 
specialize in web design, managed hosting, blogging services, 
Google Adwords campaigns and more.

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395.   www.TXADInternet.com   Email: info@txadinternet.com 

SITE MAPS
 

AGS Guest Guides is the industry leader in customer satisfaction 
when it comes to your site map and guest guide needs. Our top-
notch, background-checked marketing representatives work with 
you to determine the product you need for your guests while 
creating a custom program to enrich your customers experience. 

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395.   www.AGSPub.com  Email: guides@agspub.com 

http://www.AGSPub.com
mailto:guides@agspub.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
http://www.TXADInternet.com
mailto:info@txadinternet.com
mailto:sales@tengointernet.com
http://www.tengointernet.com
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INDUSTRY NEWS
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INDUSTRY NEWS

INDUSTRY news

DISPLAY AD RATES
FULL PAGE:  $450
11”H x 8.5”W

HALF PAGE:  $250
Vertical • 9.2”H x 3.7”W
Hortizontal • 4.5”H x 7.7”W

QUARTER PAGE:  $170
Vertical • 4.5”H x 3.7”W

Hortizontal • 2.3”H x 7.7”W

EMAIL BANNER:  $1800  48 weeks

VENDOR LISTINGS:  $220  48 weeks

VIDEO EMBED:  $30  per video

ARTWORK RATES
Advertising rates are based on artwork being 
supplied to our specifi cation in either high res jpg 
or pdf format. 

TERM DISCOUNTS
12 WEEKS: 7.5% 24 WEEKS: 10%
48 WEEKS: 15%

Campground E News has become the premier news source for owners and 
managers of Campgrounds and RV Resorts throughout the United States and 
Canada.

Published weekly, it reports on events almost as they happen giving readers 
the most up to date information available to the industry.

Advertising rates compared to distribution make the e news a very 
competitive choice for those wanting to reach out to this market.

WHO TO CONTACT
Press releases: e: jamie@industrye-news.com   |   Ad bookings: Jamie Macready 317 408 6849 
e: jamie@industrye-news.com   |   Free subscription: www.industrye-news.com

Campground E News is published by Industry E News LLC, 
419 Saint Francis Ave, Smyrna TN 37167. 
Emailed every Wednesday 48 weeks of the year to industry decision 
makers in the USA and Canada. 
Ad rates shown are based on a weekly booking. However, we have 
a MINIMUM 4 week booking policy for display ads as we believe 
repetitive advertising works far better than a one off ad placement.

DEADLINES
Display ads: Book by 10am Monday prior to publication
Supply artwork: Monday 12 noon prior to publication. jpg or pdf to our 
specifi cations with no crop marks or bleed.

TERMS
New clients invoiced on booking. Existing clients 14 days. 

AD FORMATS

FULL PAGE

HALF PAGE 
horizontal

HALF 
PAGE
vertical

1/4 
PAGE
vertical 1/4 PAGE

horizontal

Subscribe today, it is 
FREE, and get the latest 
Campground E News hot 
off the ‘press’.

CLICK

mailto:jamie@industrye-news.com
mailto:jamie@industrye-news.com
http://www.industrye-news.com
mailto: dennis@industrye-news.com

