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Coronavirus: what you can do to protect 
yourself, your employees and campers

INDUSTRY news
with Editor Jamie Macready

Resources and Guides to Help Your Park Prepare

AS reports of the 
coronavirus cases continue to 
increase across the country, 
it is raising many concerns 
surrounding safety, especially 
for those in the hospitality 
business. The situation is 
rapidly developing, and new 
information is coming to the 
forefront daily, but experts 
are continually stating that 
the best course of action is to 
remain calm and take simple, 
effective preparations to 
create safe environments for 
your guests, employees and 
park. 

ARVC has collected helpful 
links and resources to help 
you stay informed and 
minimize the effect of the 
virus at your park and to help 
create safe accommodations 
for your guests. 
WHAT IS THE 
CORONAVIRUS? 

Coronaviruses (CoV) are a 
large family of viruses that 
cause illness ranging from the 
common cold to more severe 

diseases. A novel coronavirus, 
is a new strain, and COVID-19 
is the particular strain of virus 
that was discovered late in 
2019 in China and has spread 
across the world in the past 
few months. 

WHAT ARE THE 
SYMPTOMS?

Common signs of infection 
include respiratory symptoms, 
fever, cough, shortness 
of breath and breathing 
difficulties. In more severe 
cases, infection can cause 
pneumonia, severe acute 
respiratory syndrome, kidney 
failure and even death.

HOW YOU CAN PROTECT 
YOURSELF, YOUR 
EMPLOYEES AND CAMPERS

There are many simple ways 
to help protect yourself and 
others from the coronavirus. 

-Wash your hands often 
and thoroughly with soap and 
remind your employees and 

customers to do the same.
-Routinely clean all 

frequently touched surfaces in 
the workplace.

-Provide disposable wipes 
so frequently touched surfaces 
can be cleaned by employees 
before each use.

-Make sure alcohol-based 
hand sanitizer is available 
throughout your park for 
customers and employees to 
use. 

-Separate sick employees 
and suggest they stay home if 
at all possible.

-Maintain social distance of 
at least three feet from those 
coughing or sneezing. 

-Avoid touching your eyes, 
nose and mouth. 

-If you have a fever, cough 
and difficulty breathing, seek 
medical care. 

-Stay informed and 
follow advice given by your 
healthcare provider.

For more information on 
the virus, including how it 

spreads, situation updates 
on the spread of the virus 
and information for specific 
audiences, including business 
and travel, to curtail the virus, 
visit the Center for Disease 
Control (CDC) dedicated 
Coronavirus page.

CURRENT TRAVEL 
RESTRICTIONS

It is important to understand 
the risks and make sure 
you are prepared. At this 
time (3/3/20), there are no 
federal restrictions to prevent 
meetings and travel within 
the United States. Check here 
for regular updates on travel 
restrictions.

IF YOU ARE SICK, DO NOT 
TRAVEL OR INTERACT WITH 
OTHERS, but otherwise take 
precautions by being extra 
sanitary and mindful of your 
personal space. 
Full Article: 
https://bit.ly/3cwLslP

https://bit.ly/3cwLslP
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SOLID OUTDOOR FUN
PERMANENT CONCRETE GAMES ARE THE PERFECT ADDITION TO YOUR CAMPGROUND OR RV PARK.

1275 E. State St., Sycamore, IL 60178
CALL TODAY! 800-233-3907

Low Maintenance

Perfect playing surfaces

Heavy duty weather-resistant

Customizable

CHECK OUT OUR COMPLETE LINE OF PRODUCTS

DOTYCONCRETE.COM

CONCRETE OUTDOOR GAMES

Oregon city approves 6% lodging tax
Ordinance will go into effect this July and will affect lodging organizations where people 
stay fewer than 30 days

ESTACADA, Oregon 
- Starting this summer,
Estacada lodging organizations
and campgrounds where
visitors stay fewer than 30
days will pay a 6% lodging
tax to support local tourism
efforts.

Councilors approved 
the ordinance 4-2 during a 
meeting on Monday, Feb. 24. 
Councilors Jerry Tenbush, 
Eric Hall, Justin Gates and 
Mayor Sean Drinkwine voted 
yes, while councilors Katy 
Dunsmuir and Luke Wever 
voted no.

The tax will go into effect 
this July. Per Oregon law, 
a city council can impose a 

lodging tax if at least 70% of 
the net revenue is used to 
fund tourism promotion and 
tourism related facilities, and 
less than 30% of net revenue 
goes toward city services

The state of Oregon collects 
a 1.8% lodging tax, and 
Clackamas County collects a 
6% lodging tax.

Nearby cities in Oregon use 
funds from their lodging taxes 

to support the Chamber of 
Commerce, promote events, 
create promotional banners 
and clean their downtown 
areas.

Community members 
expressed varying options 
about the tax.

"It's frustrating. You want 
to add another tax along with 
the many taxes that we have," 
Sam Dunlop told the council, 
asking what the funds would 
be used for.

Estacada Chamber of 
Commerce President Michele 
Jones shared the group's 
support of the tax.

Full Article: 
https://bit.ly/38rDNC0

https://bit.ly/38rDNC0
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2020:  It’s time to embrace online  
advertising and digital marketing 
tools – part two
Resources and Guides to Help Your Park Prepare

IN Part One we made the 
case that online advertising & 
digital marketing is the now, 
not the future, and focused 
on the foundation of your 
modern marketing efforts - 
your website and marketing 
on Google & Facebook.   
You can check it out here - 
https://bit.ly/2uTRwUASo, now 
that your prospect has found 
you, in Part Two we’ll focus on 
the next steps, which include:

CLAIM & BUILD-OUT YOUR 
ONLINE DIRECTORIES

Other than your website, 
the most visited places your 
future customers will interact 
with you will be your online 
directories.  These include 

your Google My Business 
listing, Bing, Yelp, TripAdvisor, 
Campground Reviews, and 
Good Sam.

Need some convincing?
• Google My Business

listings can account for 
upwards of 50% of your 
website’s organic traffic just 
by viewers clicking on it.

• 68% of searchers contact
a business directly from the 
Google My Business listing.

• If the listing is incomplete,
41% of searchers are likely to 
leave your profile and keep on 

searching.  They will move on 
without you.

But even with numbers as 
powerful as that, here’s the 
current reality…

Only 44% of local 
businesses have claimed their 
Google My Business listing!

This is good news for 
YOU because YOUR 
Google listing will catch 
the viewer’s attention, not 
your competitor who has 
foolishly neglected this 
important detail

Whether these directories 

are where the prospect 
found you – or went to vet 
you – you’ll want to be sure 
these heavily trafficked sites 
present your business as 
professionally and accurately 
as your website.  Why? 
Because many directory 
visitors will initiate contact 
right through the directory 
platform, completely 
bypassing your website. 

Make sure your contact 
information is correct, your 
business hours right, and 
photographs are professional. 
You even have the opportunity 
to add an overview about your 
business and a few common 
Q & A’s.

 Each online directory 

https://bit.ly/2uTRwUASo
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will have a slightly different 
process for claiming your 
listings and they’re all pretty 
straightforward. Most 
importantly, most are free.  
So…

1. Claim your directories, 
which for outdoor hospitality 
properties include… Google 
My Business, Yelp, TripAdvisor, 
Campground Reviews, and 
Good Sam.  All you need to 
get started is to look for the 
link that reads - Own this 
business?  Or Claim this 
business.

2. Follow the prompts and 
build out the listing with your 
business’ information and 
photos.

3. Keep it up to date.
Now that you have your 

listings claimed and built-out, 
the next key area is:

CUSTOMER REVIEWS
The power of reviews is 

undeniable.  When customers 
share their experiences – 
whether positive or negative 
– other viewers consider 
these reviews to be more 
trustworthy than paid 
advertising.  In fact…

• 88% of consumers trust 
online reviews as much as 
personal recommendations

• 97% of consumers say 
reviews influence their buying 
decisions.

In order to engage with 
reviews, you must first  
have claimed the listing.  
Good or bad, right or wrong, 
you will get reviews…and 
likely quite a few. And  
whether they’re positive, 
negative, or neutral, they  
will have a massive impact  
on your business.  

So some key points to 
remember are…

1. Be a great business!  
Apologies for being blunt here 
but you can’t hide anymore.  If 
your reviews are poor, you will 
lose future customers who 
go there to check you out.  
And you simply cannot use 
excuses like “that person was 
just difficult.”  That may be true 
for one, but when 74 other 
people give you 2 stars out of 
five, well, enough said.

2 .Responding to every 
review can increase your 
number of reviews by over 
12%.  Offer a heart-felt thanks 
for every good review and 
consider a bad review as 
an opportunity to learn and 
improve.  Then do just that 
- and thank the reviewer for 
helping you.  In fact, other 
statistics show that of the 

customers who received a 
response from a company 
after posting a negative 
comment, 33% turned around 
and posted a positive review, 
while 34% deleted the original 
negative review.

3. Encourage new reviews – 
and of course especially good 
ones.  You can either have an 
automated email that goes out 
a few days after your guest 
departs or you can actively 
encourage guests to leave a 
review during any one of your 
regular interactions with them.

Reviews are one of the 
most important elements of 
doing business in 2020.

They truly have the ability to 
make or break your hospitality 
business.

And as just as importantly, 
they provide you real-time 
insight on the guest’s 
experience that you can act on 
and implement immediately.

The key message here is to 
treat reviews as a strategic 
priority for your property.

And, if you need help with 
any of the recommendations 
above, we’re happy to help.

Jeff Beyer is CEO of Big 
Rig Media, a leading expert 
in developing comprehensive 
and integrated branding, 
website development and 
digital marketing platforms. 
Founded in 2000, the 
company has focused on 
retaining dedicated team 
members in each of the key 
disciplines of a technologically 
savvy digital marketing 
program, setting the company 
apart from others.  
For more information visit 
 www.BigRigMedia.com.

http://www.BigRigMedia.com
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GUARANTEED
WIFI SOLUTIONS
AND MORE

• 24/7/365 US-based network
and guest support

• 3000+ networks designed & installed
• Dedicated customer success team

CONTACT US TODAY FOR YOUR 
FREE WIFI CONSULTATION

855-855-7474
www.tengointernet.com/CEN

Security
Cameras

24/7/365
Network
Support

Fiber
Solutions

Internet
Management

Design/
Construction

Support

WHY TENGO?

Get Connected.

18 YEARS OF EXPERIENCE AS 
THE TRUSTED LEADER IN 
OUTDOOR WIFI SOLUTIONS
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Heavy traffic puts 
strain on Idaho’s 
campgrounds

IN the Treasure Valley 
and across Idaho, housing 
developments are springing 
up, home and rental prices are 
rising and the population is 
growing faster than ever.

But the congestion isn’t 
just confined to the cities. 
Urban growth is trickling out to 
Idaho’s wild places. From the 
Ridge to Rivers trail system 
in Boise’s backyard to Idaho’s 
national forests and state 
parks and campgrounds, there 
are more and more people in 
Idaho’s outdoors.

Though the outdoor 
recreation industry is a boon 
to the state’s economy, some 
land managers worry the 
increased traffic could put a 
strain on resources and the 
environment.

For many, the easiest spots 
to get outdoors are the Ridge 
to Rivers trails in Boise’s 
Foothills. The dozens of trails 
span more than 200 miles.

Executive director David 
Gordon said it’s difficult to 
get an accurate read on how 
many people use the trails 
simply because there are 
so many access points and 
only a few full-time Ridge 
to Rivers employees. But 
using data from a 2016 trail 
planning survey, Gordon said 
the agency estimates there 
are “well over a million visitor 
days” on the trails in a year.

“What we’re seeing is 
increased use all the time,” 
Gordon said in an interview. 
“Especially on a year like 
this that’s so mild, (use) has 
pushed into the shoulder 
seasons.”

That means summertime, 
which is traditionally a high-
use season, has remained 
popular while the trails also 
see more users in the spring,

Full Article: 
https://bit.ly/3ax8s2A

http://www.tengointernet.com/CEN
https://bit.ly/3ax8s2A
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Georgia Power launches campground 
reservation system

WWW.CARECAMPS.ORG | 800-431-0513

CLICK TO SEE YOUR DONATIONS IN ACTION!

Healing 
doesn’t just 
happen in a 

hospital...
THE COMPANY 

OWNS AND 
OPERATES 15 LAKE 
PROPERTIES ACROSS 
GEORGIA FOR 
POWER GENERATION 
AND RESIDENT 
RECREATION, 
MAKING IT EASY TO 
FIND A GEORGIA 
POWER LAKE 
NEARBY

AS the largest non-
governmental provider of 
recreation facilities in the 
state, Georgia Power has 
rolled out a new campground 
reservation website at  
www.gplakes.com ahead 
of the spring and summer 
seasons.

The site will make it easier 
for Georgians to find spots 
to celebrate at one of the 
company’s more than 40 
recreational properties. Now 
on the Georgia Power Lakes 
website, visitors can easily 
reserve a camping spot, 
virtually tour campgrounds, 
and facilities, reserve 
recreation areas and learn 
more about campground and 
lake activities.

The company owns and 
operates 15 lake properties 
across Georgia for power 
generation and resident 
recreation, making it easy 
to find a Georgia Power lake 
nearby. Georgia Power owns 
approximately 90,000 acres of 
land reserved for future utility 
use and power generation 

plant sites and manages 
approximately 60,000 surface 
acres of water.

THROUGH THE NEW 
RESERVATION SITE,  
YOU CAN:

- Reserve a camping spot at
your favorite Georgia Power 
lake or campground by picking 
the campground from a drop-
down menu and selecting the 
dates you want to visit on the 
calendar. Availability and site 
amenities, such as electric 
service and water hookup, are 
shown for each campsite.

- See an aerial view of the
facility, allowing you to know 
exactly where your campsite 
is within the campground and 
in relation to amenities and 
activities such as parking, 
biking, fishing, hiking, and 
scenic trails.

- Reserve pavilions at any of
the Georgia Power Recreation 

Areas at Blanton Creek, 
Lawrence Shoals, Old Salem, 
Parks Ferry, Lloyd Shoals and 
Rocky Creek for a day-use fee.

- Buy annual passes to
any of the Georgia Power 
Recreation Areas.

In addition to detailed 
information about all of 
Georgia Power’s properties, 
including facilities and 
amenities, local attractions and 
water safety information, the 
Georgia Power lakes site also 
allows visitors to browse an 
interactive fish guide for each 
of the lakes and check current 
lake conditions.

Source: Press Release

http://www.gplakes.com
https://www.youtube.com/watch?v=Wsz_tmuAbSM&t=1s
www.carecamps.org
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Alberta government to close,  
privatize campgrounds

KANANASKIS – The 
Alberta government plans to 
close 20 campgrounds and 
potentially privatize another 
164 campgrounds and day-use 
areas as it slashes $4 million 
from the Parks budget over 
the next three years.

The government is also 
stepping back from track-
setting cross-country ski 
trails in Kananaskis Country, 
including in Peter Lougheed, 
Mount Shark and Kananaskis 
Village area, though trails will 
be maintained at the Canmore 
Nordic Centre.

Barrier Lake and Elbow 
Valley visitor centres in 
Kananaskis Country will be 
closed and several other 
provincial campgrounds 
will have shorter operating 
seasons, with late openings 
and early closures.

“It’s shocking,” said Sarah 
Elmeligi, a local landscape 
ecologist and former planner 
with Alberta Parks, adding 
these alarming decision in the 
Feb. 27 budget make no sense 
at a time the government 

plans to double tourism 
spending from $10 billion to 
$20 billion by 2030.

“While we’re reducing staff 
capacity, we’re increasing the 
number of people in our parks. 
There are three million visitors 

a year to Kananaskis Country.”
The government undertook 

an assessment of all 473 
sites within the Alberta Parks 
system and identified 164 to 
be removed.

The sites would have 
their legal park designation 
removed and could be 
privatized or run by non-profits 
or municipalities. Work is 
underway to determine if 
some of these facilities and 
areas could stay open under 
a public lands management 
model.

Environment and Parks 
Minister Jason Nixon 
said changes to the parks 
model were made to find 
“efficiencies and create 
partnership opportunities” 
for Albertans and non-profits, 
adding the sale or transfer 
to another entity such as a 
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municipality could continue 
to provide economic and 
recreational benefits to local 
communities.

In addition, Nixon said the 
changes would allow the 
province to focus its energy 
on “renowned signature 
destinations” and examine 
opportunities for other groups 
to operate smaller parks and 
day-use areas.

“Albertans have expressed 
an interest in taking a more 
active role in the operation of 
some areas traditionally run 
by the province,” he said in a 
news release.

“In order to facilitate 
this, and to renew our 
commitment to our ‘crown 
jewel’ destinations, we will 
be offering Albertans, non-
profits and First Nations the 
opportunity to work with our 
government and with parks 
societies on exploring these 
important partnerships.”

Alberta’s Tourism Minister 
Tanya Fir supported the 
government’s direction to step 
away from 164 campgrounds 
and day-use areas.

“Our government has a 
bold vision for the tourism 
industry,” she said.

“Opening up more facilities 
and areas for First Nations, 
non-profit and private sector 
operation is a great way to 
encourage private sector 
investment and create 
jobs across Alberta as we 
implement our 10-year tourism 
strategy.”

Conservationists say that 
removing 164 campgrounds 
and day-use sites from the 
management of Alberta 
Parks and putting them 
into the private sphere 
exposes protected areas 
to commodification and 
development.

Elmeligi said she is 
disappointed with this 
idea, noting privatization is 
essentially irreversible given 
no government is going to 
turn around in 10 years and 
take the business opportunity 
away.

Full Article: 
https://bit.ly/2TKpnYs

https://bit.ly/2TKpnYs
www.thejumppad.org
mailto: thejumppad@gmail.com
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THERE is no question 
that Verifone’s VX-520 is the 
most common credit card 
processing terminal in the US. 
We estimate that over 70% 
of all of our customers who 
process using a stand-alone 
credit card terminal are using 
the VX-520.

Although the machine 
has been on the market 
for several years, suddenly, 
unexpectantly, the terminal 
is coming up with an error 
called a “Datawire error”. 
This error seems to refer 
to the machine’s inability 
to communicate with the 
connection either to a phone 
line or a computer input such 
as a USB port. It is not. It is a 
software error which is now 
appearing on thousands of 
terminals.

Our customers have been 
calling customer service to 
find out what the problem 
is and what can be done 
to make their terminal 
work. Many processors are 
swamped with phone calls 
which have merchants holding 
on the phone for hours. The 
error is not the processor’s 
fault, but is, instead, the fault 
of the manufacturer. Verifone.

However, the fix is 
possible by pressing the 
right buttons on the terminal. 
After completing the 17-step 
procedure, the terminal will 
download and SHOULD install 
the correction to the error 
and the terminal COULD 
be ready to do transactions 

again. This could depend on 
your processor. You should 
try calling them first to verify 
that this download will work. 
It may only work for our 
processor’s customers. 

Only do this if you have  
the data wire error  
and your terminal is  
not working!
Here goes:
1. F2 and F4 Keys at the 
same time.
2. Choose option 2 for 
download.
3. Select Group ID 1 
by pressing enter. 
Input Password, 
1@@66831.
4. Press 1 for 
single app  
(very important 
to choose  
single app)
5. Press 2 for 
partial download.
6. Press the far-left 
purple button under the 
down arrow and press 3 for 
TCP/IP.
7. When the screen says 
Download/FTP, press 
enter (download should be 
highlighted).
8. Press the 2nd purple button 
on the left to choose ethernet.
9. Press enter on Download.
10. IP ADDRESS – 
8.23.248.162
11. Port – 8013
12. Block Size – 1000
13. Heap Size – 4096
14. Terminal ID – TT1 – TT10
If it fails, try another TID 

between TT1 and TT10.
15. Application Name - *MA
16. Keep pressing the green 
“enter” until download begins.
17. Once complete the 
machine should be able to 
process.

IF your terminal IS NOT 
showing the Data Wire error, 
you need not attempt to 
download the fine, however 
keep this article handy. It may 
occur in the near future.

Art Lieberman is President 

of MCPS for Campgrounds 

and has been in the industry 

for over 19 years and has been 

conducting free webinars 

online and seminars on 

credit cards in many State 

and Regional Association 

Conventions.  He can be 

contacted at 877-858-9010 or 

at rvcreditcards@yahoo.com.

INDUSTRY NEWS

Fixing a major error on Verifone 
VX- 520 terminals
by Art Lieberman

mailto:rvcreditcards@yahoo.com
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Call 800.548.7239 or visit ownakoa.com today!

Adding the KOA brand to your park is a great way to 
increase your mid-week business.

You’ll also benefit from national marketing programs, a 
cutting-edge reservation system and the name recognition 
that comes with being a KOA franchised location.

We were stunned! Our mid-week 
business went up 50 percent our first 
year with KOA. It was amazing!

Beat the competition, every day of the week.

Jim Kersten – Milton, Wisconsin KOA

Sault Ste. Marie KOA wins local  
‘Customer First Award’

DOWNTOWN Sault Ste. 
Marie-Ontario - The Sault 
Ste. Marie Kampgrounds of 
America (KOA) Holiday in 
Ontario, owned and operated 
by Bill and Joan Richard, has 
been awarded the “Customer 
First Award” from the Sault 
Ste. Marie Chamber of 
Commerce, according to a 
press release.

The award showcases 
a business or non-profit 
organization that places the 
customer experience at 
the heart of their business 
strategy and builds a 
sustainable culture of 
customer service within their 
organization.

The award was presented 
during the chamber’s annual 
Outstanding Business 
Achievement Awards event.

Award nominations were 
collected from a call for 
nominations from the chamber 

membership and the public in 
late 2019. In all, almost 300 
nominations were received 
for 22 award categories. From 
those nominations, almost 
130 of the nominees met the 
established award criteria and 

let their business, agency or 
individual names stand for 
nomination.

Those businesses, 
agencies or individuals 
standing for nomination 
were required to respond 
to a series of questions to 
demonstrate why they, or 
the business, met the criteria 
for the specific award or 
awards nominated. These 
submissions, along with 
any provided supplemental 
materials, were then 
considered by the chamber’s 
judging committee.

For more information on the 
campground, go to  
https://bit.ly/2TB9Gmq

https://bit.ly/2TB9Gmq
www.ownakoa.com
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New Foley themed RV resort brought 
to life by four faithful owners

FOLEY, Alabama - Pirates 
Cove RrrrRV Resort is a brand 
new luxury RV getaway in 
Foley, Alabama, located just 
12 miles from the Gulf Coast. 
The resort will be opening up 
to RVers in just a few months. 
The Buzz had the opportunity 
to speak with co-owners 
and friends Lisa and Dayna 
Masters and Kelly and Jeff 
Childers to learn more about 
their pirate-themed resort.

Lisa, Dayna, Kelly, and Jeff 
have been friends for 15 
years. When they’d go fishing 
together along the Gulf Coast, 
they’d bring their RVs and stay 
at various RV parks.

But after speaking with the 
owners, it was apparent that 
in recent years, when trying 
to make their reservations at 
an RV spot near the Gulf, it 
got harder and harder to find 

a spot. “We called and they 
laughed at us and said you 
can’t have a spot until [next 
year]. That’s when the light 
went off in our heads,” Jeff 
explains.

Together, they decided to 
open their own RV resort that 
would be a fun, safe, and 
affordable option for families 
wanting to visit the Gulf Coast.

From the outset, the friends 
knew that their Christian 
faith would be central to their 
creation and ownership of the 
park.

“We based everything off 
Christianity,” Jeff admits. 
“[God] supplied everything we 
needed.”

The first job to be done 
was finding a property for the 

resort. As Dayna recalls, “It fell 
into our laps.”

Lisa further explains, 
“We were looking for land. 
This was the first land we 
looked at. The others were 
not anywhere in our price 
range. When we got the land 
resurveyed after we purchased 
it, we saw it had doubled in 
value. It was the first property 
and by far the best property 
as our investment doubled 
immediately after purchase.”

After that, Lisa reports, “It’s 
been a whirlwind of events.”

In the two years since 
purchasing the property, 
they’ve cut down the 20-acre 
forest, paved a mile-long 
road and 2 miles of sidewalk 
(approximately 4,000 yards of 
concrete), added 6 buildings, 
and installed 2 pools.

When developing the 
plans for the park, Lisa 
comments that they took 
basic characteristics of other 
RV parks and resorts they’d 
been to, and improved upon 
them. This includes wide 
roads, wider lots, things that 
the guests will notice and 
appreciate. “[At other parks] 
you can reach out and touch 
your neighbor,” she points out. 
The average lot size of 38x70 
feet ensures visitors won’t 
have that problem, and that 
they’ll have plenty of personal 
space.

Phase 1 of the resort will be 
ready to open in the middle 
of May 2020. Camper lots 
are ready for visitors, and as 
Dayna explains,

Full Article: 
https://bit.ly/2IofWZr

https://bit.ly/2IofWZr
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INDUSTRY NEWS

The coronavirus outbreak could  
hurt the tourism industry

SUMMER vacations could 
be off the table this year 
as tourists put off traveling 
to avoid catching the new 
coronavirus, experts told 
CNBC.

Demand for international 

travel has taken a downward 
turn amid the outbreak, which 
has seen the virus spread to 
almost 60 countries.

Speaking to CNBC’s 
“Squawk Box Europe” 
Monday, Ian Harnett, co-

founder and CIO of Absolute 
Strategy, warned a prolonging 
of the crisis could seriously 
impact the global travel sector.

“If this gets extended, 
we’re talking about the 
impact on Easter holidays, 
potentially summer holidays, 
(and) whether the ‘staycation’ 
becomes the default for all of 
us here — that’s going to be 
tremendously damaging to 
these industries,” he said.

Data from travel analytics 
firm ForwardKeys shows 
international flights booked 
from the U.S. and the U.K. 
were down almost 20% 
year-on-year for the five-week 

period ending February 23.

Olivier Ponti, vice president 
of insights at ForwardKeys, 
told CNBC in a phone call 
it was “crystal clear” the 
decline had been sparked by 
coronavirus fears.

“Will it be delayed travel, 
does it convert into people 
choosing another destination, 
or will there be no travel at 
all?” he said. “The longer the 
crisis lasts, the more likely it 
is that this will convert into no 
travel at all.”

Full Article: 
https://cnb.cx/39tbvZt

https://cnb.cx/39tbvZt
https://www.youtube.com/watch?v=Ydl7DwaPf_E&feature=youtu.be
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www.thejumppad.org
mailto: thejumppad@gmail.com
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Outdoor Hospitality Businesses Using Postings to Find Qualified Employees

INDUSTRY NEWS

Find qualified employees with ARVC’s 
industry-first career center

THE National Association of 
RV Parks and Campgrounds 
(ARVC) has announced the 
launch of the ARVC Career 
Center, a first-in-the-industry 
online tool designed to help 
businesses find and recruit 
qualified employees and allow 
job seekers to view new 
opportunities in the outdoor 
hospitality industry.

The ARVC Career Center 
is now searchable by anyone 
looking to find and apply for 
jobs across the country. ARVC 
members can post unlimited 
jobs for free—making the 
Career Center a valuable 
member benefit.

ARVC’s 3,000 members 
can post job openings in a 
variety of categories, including 
guest services, food services, 
grounds crew/landscaping, 

recreation/activities, security, 
administration and more. 
Job seekers can then search 
by category, location and 
other criteria, to see what 
opportunities are available to 
get their career started or take 
their career to the next level. 

Campgrounds can choose to 
post the position for 30 or 60 
days and can also customize 
their postings with their logo, 
property photos and qualifying 
questions. The campground 
is automatically sent an email 
each time a job seeker applies 
for a position.

“When we asked our 
members what they needed 
most in 2020, one of the 
answers we heard most 
often was ‘a way to find 
qualified employees’,” says 
David Basler, ARVC’s vice 

president of membership and 
marketing. “We are always 
striving to help our members 
solve challenges so they can 
be more successful, and the 
ARVC Career Center was 
created to do just that.”

The industry’s first portal of 
job openings will also allow 
campgrounds to expand their 
search nationwide providing 
more options than ever before. 

“Our members are 
always interested in finding 
qualified employees and the 
ARVC Career Center will 
be a tremendous asset to 
help them in that process,” 
says Paul Bambei, ARVC 
President and CEO. “Being 
able to expand searches 
across the country will help 
make the talent pool deeper 
and allow our members to 

attract talented and effective 
employees.”

Access to posting jobs is not 
limited to just campgrounds, 
Basler says. The ARVC Career 
Center will also be a valuable 
tool for ARVC’s Supplier 
Council members looking to 
expand their talent pool, as 
well as Associate members 
looking to build their staff prior 
to opening their park.

Interested in posting a 
job to the ARVC Career 
Center? ARVC members 
and interested job seekers 
can access the ARVC Career 
Center at arvc.org/career-
center. 

About National Association 
of RV Parks and Campgrounds 
(ARVC) 

ARVC, a leader in the 
outdoor hospitality industry, is 
the only national association 
dedicated to representing the 
interests and needs of private 
RV parks and campgrounds in 
the US and Canada. We are 
deeply committed to providing 
our nearly 3,000 members 
exclusive access to continuing 
education, networking, 
business and marketing tools, 
member-only benefits and 
discounts, and advocacy at the 
local, state and national levels. 
For more information about 
ARVC, visit our website at 
www.arvc.org.

http://www.arvc.org
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Swan’s Island residents to vote on 
glamp-ground ordinance

INDUSTRY NEWS

The NEWEST Way to Find Suppliers is Here! 

 

                                                                                    

                

CAMPGROUND ADVOCATE will be calling YOU 
To offer you the services of these 8 companies 

OR – CALL US AT:  570-966-0080 

 

 
 
 

Campground Loan   
Coordinator 
 CCF Bank   

 

 

 

 

 

 

                   

 

SWAN’S ISLAND, MAINE 
— An ordinance outlining 
requirements for any 
commercial campgrounds, 
also known as glamp-
grounds, is set to go before 

the residents of this town on 
Monday at their annual town 
meeting.

Last July, residents of 
Swan’s Island gathered for 
a special town meeting 

and voted in favor of a 180-
day moratorium on any 
commercial campground 
construction. It was a pre-
emptive decision made 
in response to any large 
commercial camping 
operations, such as the one 
proposed in Surry by Under 
Canvas on a 101-acre parcel, 
coming to the off-shore island.

“We had nothing to govern 
a campground coming out 
here and being built,” said the 
town’s administrative assistant 
Karen Griffin.

Also at this year’s town 
meeting, a presentation is 
expected from the Broadband 
Committee that has been 

working to bring faster 
internet service to the island. 
Residents are also being 
asked to vote on whether 
they want an additional 
construction debris dumpster 
built at the solid waste facility 
and, if so, how much money 
to raise for it. Griffin said 
this is in response to more 
construction and renovations 
taking place on the island over 
the last couple of years.

All 39 warrant articles will be 
decided from the floor when 
residents gather at the school 
at 9 a.m. on Monday.

Source: 
https://bit.ly/2TpZC0B

https://bit.ly/2TpZC0B
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PUBLISHED BY 
Industry E News  
419 Saint Francis Avenue,  
Smyrna TN 37167

Copyright 2008   All Rights Reserved

Republishing content from this E News is prohibited. 

Disclaimer: Opinions expressed in Campground & RV Park E News 
are not necessarily the opinion of the editor, publisher or staff.  
We do not accept responsibility for any damages resulting from 
inaccuracies in editorial or advertising.  
The Publisher, Industry ENews LLC is therefore indemnified against 
all actions, suits, claims for damages resulting from content in this 
publication.  
Content cannot be reproduced without the prior consent of the 
publisher.

CONTACT US 
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Dennis Macready
email: dennis@industrye-news.com 
317-408-6849

Associate Editor & Advertising: 
Jamie Macready
email: jamie@industrye-news.com 
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Listings in the Campground Supplier Directory are only $200 for a 48 
week placement. Please contact us to get your business listed at 
jamie@industrye-news.com or call 317 408 6849. 

Listings are featured via alphabetically listed categories with hot 
links to email and websites. This is undoubtedly the most economical 
method of promoting your business on a weekly basis.

JOIN US
Connect with the campground e news community at www.facebook.com/CampgroundENews
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mailto:jamie@industrye-news.com
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www.facebook.com/campgroundenews


19industrye-news.com  February 6th, 2020   |   CAMPGROUND NEWS

Published By: Industry ENews LLC419 Saint Francis AveSmyrna, TN 37167Copyright 2008 All Rights Reserved 
Republishing content from this E News is prohibited. Disclaimer: Opinions expressed in Campground & RV Park 
E News are not necessarily the opinion of the editor, publisher or staff. We do not accept responsibility for any 
damages resulting from inaccuracies in editorial or advertising. The Publisher, Industry ENews LLC is therefore 
indemnified against all actions, suits, claims for damages resulting from content in this publication. Content 
cannot be reproduced without the prior consent of the publisher.

CONTACT US: 
Publisher/Editor: Dennis Macready  dennis@industrye-news.com  317-408-6849 
Associate Editor & Advertising: Jamie Macready  jamie@industrye-news.com  317-408-6849

Listings in the Campground Supplier Directory are only $240 for 48 week placement. Please contact us to get 
your business listed at Jamie@industrye-news.com or call 317 408 6849 
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CPA firm that specializes in working with Campground and RV 
Park owners throughout the USA.  Our industry knowledge 
is focused on taking the headaches out of bookkeeping and 
accounting and helping you grow your campground's value. 

Contact: Donna Bordeaux or Chad Bordeaux  
Phone: 704-752-9845 
Email: info@campgroundaccounting.com   www.campgroundaccounting.com

ACCOUNTING

 

Experienced bookkeeping firm focused solely on the Outdoor 
Hospitality Industry. Our accounting and operations knowledge 
allow us to offer turnkey accounting solutions to RV park owners, 
freeing you to spend your time focusing on your business, not on 
data entry.

Contact: Lindsey Foos  
Phone: (303) 816-8528 
Email: Chat@FiresideAccounting.com   www.firesideaccounting.com

mailto:dennis@industrye-news.com
mailto:jamie@industrye-news.com
mailto:Jamie@industrye-news.com
mailto:info@campgroundaccounting.com
http://www.campgroundaccounting.com
mailto:Chat@FiresideAccounting.com
http://www.firesideaccounting.com
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Texas Advertising is the publisher of several state campground 
guides as well as an approved ad agent for national publications 
like the Good Sam Directory. Not to mention, Texas Advertising 
owns AGS Guest Guides which publishes hundreds of 
campground guides every year and works with tens of thousands 
of campground-related businesses. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  877-518-1989
www.TexasAdvertising.net   Email: info@texasadvertising.net

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

ADVERTISING SERVICES

AQUISITIONS

INDUSTRY NEWS

 

www.rvparksforsale.com  
Phone: 830-896-5050  Fax: 866-300-0146  
info@rvparksforsale.com  612 Sidney Baker St. Kerrville, Texas 78028

SPECIALIZING IN RV PARKS AND CAMPGROUNDS. 
We offer professional Park Brokerage Services to those seeking to 
sell or purchase RV Parks, Resorts, Mobile Home Parks, Marinas, 
and Campgrounds in Texas and Oklahoma. We offer a lot more than 
typical Realtors or unlicensed Business Brokers, plus we have over 
30 years experience just in this specialized Property.

 

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Since 2000, Big Rig Media has helped hundreds of RV property 
owners pack their parks. We are online and print advertising 
experts (Google, Facebook, Instagram, Good Sam & State 
Associations) and can expertly craft the right advertising mix  
that introduces new guests to you.

http://www.TexasAdvertising.net
mailto:info@texasadvertising.net
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
http://www.rvparksforsale.com
mailto:info@rvparksforsale.com
mailto:info@bigrigmedia.com
https://www.bigrigmedia.com/rv-park-website-design/
https://www.bigrigmedia.com/rv-park-website-design/
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Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

 

Pinnacle Park Homes has served the campground industry for over 
15 years.  With our focus solely on park models and camping cabins, 
Pinnacle Park Homes has become a leader in the industry.  We 
deliver to 48 states and our homes arrive complete – they are not a 
kit. We offer a rental line exclusively to campground owners that are 
designed to bring a return on investment in a short period of time.

Call us today or visit the web.  866-574-5159
26488 GA Hwy 3 Ochlocknee, GA 31773 
Email: info@pinnacleparkhomes.com   www.pinnacleparkhomes.com

Great American Direct leads the industry in providing hospitality 
solutions at factory direct pricing. Our line features mattresses, 
mattress protection, bed frames, futons. Our NEW line provides 
outdoor furniture and umbrellas for your patio sites and pool 
areas. For a full list of products, visit our website. 

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188 
Email: shop@greatamericandirect.com   www.greatamericandirect.com

CABINS/PARKS MODELS

 

 
Building Pro: 713-880-2801
www.buildingpro.com     bill@buildingpro.com

Bath House and Commercial Modular Buildings to 
meet any Building Code.
Building Pro the Out House Masters has been custom building 
modular buildings since 1979. We design and build to meet 
your exact needs. We provide Showers, Toilets , Meeting rooms, 
Laundries, Classrooms, Locker rooms, Offices, Daycare's, Churches, 
Clinics.

BATH HOUSE UNITS

AQUISITIONS

mailto:Randy@1Horizon.com
http://www.1Horizon.com
mailto:info@pinnacleparkhomes.com
http://www.pinnacleparkhomes.com
mailto:shop@greatamericandirect.com
http://www.greatamericandirect.com
http://www.buildingpro.com
mailto:bill@buildingpro.com
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Full Circle Finance has been financing the campground industry 
for nearly 20 years. We finance park models, bath houses, yurts, 
laundry equipment, honey wagons, hardware,/software, pool 
equipment, jumping pads, playground equipment, picnic tables, 
fire rings and just about anything else you can think of for the 
hospitality industry. If it's equipment used for your business, 
chances are we will finance it!

Call Kevin Van Wagner today at 1-888-223-2600 or 
visit us online www.fullcirclellc.us  Kevin@Fullcirclellc.us  APPLY NOW

EQUIPMENT FINANCE

MCPS for Campgrounds is the industry’s largest credit/debit card 
processor with very low rates to save you money. We have a 
virtual terminal, PCI Compliance Protection with up to $100,000 
indemnification and many other services. We are on the Suppliers 
Council of ARVC and over a dozen state and regional associations. 
We work with most of the reservation services. MCPS processes 
through Woodforest Bank, with over 800 branches in Wal-Mart stores.

418 Hazel St., New Berlin, PA 17855 USA 
Ph: 877-858-9010 Fax: 866-361-2267
rvcreditcards@yahoo.com   www.mcpsforcampgrounds.com

FINANCIAL SERVICES

With more than 100 years of combined outdoor hospitality experience, the Gorin + Cohen 
Consulting Group LLC provides expert experience in all aspects of RV Park and Campground 
design, development, investment, operations and marketing.  
The Gorin + Cohen team exclusively works with investors, developers, campground owners 
and park buyers, providing experience based consulting services at affordable fees.

www.gorincohenconsulting.com
David: dgorin@gorincohenconsulting.com
Jayne: jcohen@gorincohenconsulting.com

Visit our website to request  
a one hour complimentary 
consultation

Ph: 800 897 8836

CONSULTANTS

 

  
Phone: 608-592-2128  
mrbud@budstyerassociates.com    www.budstyerassociates.com

At Bud Styer and Associates LLC we offer marketing, operations, 
and campground improvement consulting services to 
campground and RV park owners and management, camping 
entrepreneurs, and individuals contemplating a career in the RV 
park and camping industry.
Bud Styer won't simply tell you what to do... 
He'll work BESIDE YOU and he will SHOW you how to do it!

CONSULTING 
ACQUISITIONS 
OPERATIONS

"IT'S ALL ABOUT 
THE FUN STUFF"

http://www.fullcirclellc.us
mailto:Kevin@Fullcirclellc.us
mailto:rvcreditcards@yahoo.com
http://www.mcpsforcampgrounds.com
http://www.gorincohenconsulting.com
mailto:dgorin@gorincohenconsulting.com
mailto:jcohen@gorincohenconsulting.com
mailto:mrbud@budstyerassociates.com
http://www.budstyerassociates.com
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Ph: 877 766 7784 
smorsales@smorstix.com   www.smorstix.com

SMORSTIX - The perfect Marshmallow Roasting Stix. The original 
since 1999. Packaged bulk or with pre-loaded clip-strips or 
floor display. Made of 100% untreated white birch without any 
additives, dirt or grime. SMORSTIX are a generous 30" length to 
keep everybody at a safe distance from the fire. Trees & forests are 
left undisturbed which is a good lesson when teaching the kids to 
leave our forests the way we found them.

MERCHANDISE AND SUPPLIES

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

PLAYGROUND EQUIPMENT
 

The Jump Pad has taken the market by storm and is the ideal kid 
magnet for campgrounds and RV resorts. Available in a variety of 
sizes, the Jump Pad is a series of inflatable "pillows" along a flat 
play jump area. No installation is required. Insurance companies 
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com   www.thejumppad.com

PRINTING SERVICES
 

AGS is the industry leader in printing and promotional products. 
From site maps to brochures to fun, unique items like dry-erase 
maps for check-ins, floor mats, wine glasses and more! AGS 
prints high-quality and customized products to promote your 
business. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  817-426-9395.  
www.AGSPub.com    Email: guides@agspub.com

 

mailto:smorsales@smorstix.com
http://www.smorstix.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:thejumppad@gmail.com
http://www.thejumppad.com
http://www.AGSPub.com
mailto:guides@agspub.com
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The Jump Pad has taken the market by storm and is the ideal kid 
magnet for campgrounds and RV resorts. Available in a variety of 
sizes, the Jump Pad is a series of inflatable "pillows" along a flat 
play jump area. No installation is required. Insurance companies 
have endorsed it. Can be folded and stored over winter!

Phone Randy on 704 902 1786
thejumppad@gmail.com   www.thejumppad.com

 
Campspot is the industry’s leading campground management 
and reservation software. Our powerful, cloud-based platform 
automatically optimizes to fill your reservation grid and drive 
revenue. Campspot is easy to customize, use, and show others.  
With no setup, support, or subscription fees, we guarantee you’ll 
book more. Schedule your FREE demo!

Join Campspot
www.joincampspot.com/book-more
Contact: Griffin Engel
Phone: (616) 226-5500 x107   Email: sales@campspot.com

RESERVATION SOFTWARE

PRINTING SERVICES

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

 

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Since 2000, Big Rig Media has helped hundreds of RV property 
owners pack their parks. We are graphic design and printing 
experts. We provide custom designed park maps, rack cards, 
direct mailers, business cards as well as all other design and 
printing needs your property has.

RECREATION EQUIPMENT

mailto:thejumppad@gmail.com
http://www.thejumppad.com
http://www.joincampspot.com/book-more
mailto:sales@campspot.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
mailto:info@bigrigmedia.com
https://www.bigrigmedia.com/rv-park-website-design/
https://www.bigrigmedia.com/rv-park-website-design/
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Ready to upgrade your reservation system? If you're looking for 
simplicity with flexibility, Open Campground is an affordable and 
easy to use solution for your reservation system needs. Supports 
use in house and reservations by the guest. 
Check out the FREE demo today!

www.OpenCampground.com 
Email: info@opencampground.com

 

Specializing in acquisitions and sales of RV properties 
Nationwide. If you have considered selling, let’s discuss how we 
may be able to assist you in ways others cannot. Not ready to 
sell? We offer full-service management options for far less than 
you might imagine

Contact: Randy Hendrickson, 805-253-1562 
Email: Randy@1Horizon.com   www.1Horizon.com

RESORT MANAGEMENT

 

With over 30 years of innovation and 6,000 properties, RMS 
provides customizable, easy-to-use cloud-based reservation and 
property management software for RV parks and campgrounds. 
RMS helps drive bookings, boost operational efficiency and 
streamline communication with guests to increase revenue and 
maximize business potential.

11120 Roselle St,  
Suite B San Diego, CA 92121  
Email: hello@rmsnorthamerica.com   https://www.rmsnorthamerica.com/

MySites Reservations System uses the latest technology to 
manage both online and internal bookings. With both robust 
mobile features and real time reporting, you can access and 
manage your business anywhere in the world.  
The best part, it’s FREE.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

RESERVATION SOFTWARE

http://www.OpenCampground.com
mailto:info@opencampground.com
mailto:Randy@1Horizon.com
http://www.1Horizon.com
mailto:hello@rmsnorthamerica.com
https://www.rmsnorthamerica.com/
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
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SANITATION

Phelps Honey Wagon, Inc. works to provide the best mobile 
sewage handling system in the country. Making every effort to 
set you up with a system that will best fit your needs. Proven 
industrial equipment that makes sewage handling 'so sweet' 
since 1970.

158 Whiskey Spring Rd, Dillsburg, PA 17019 
800-463-3707 
info@phelpshoneywagon.com   www.phelpshoneywagon.com

SITE FURNISHING

Great American Direct introduces a new line of outdoor furniture 
for your patio sites and pool areas. Adirondack chairs, rocking 
chairs, loungers, dining tables, and dining chairs made of high 
density composite plastic in your color of choice are perfect for 
your outdoor spaces. High quality, commercial grade umbrellas 
with or without logo in the color of your choice are also available. 
For a full list of products, visit our website. 

Ph: (757) 229-0567
4000 Newman Road, Williamsburg, VA 23188 
Email: shop@greatamericandirect.com   www.greatamericandirect.com

SITE MAPS
 

AGS Guest Guides is the industry leader in customer satisfaction 
when it comes to your site map and guest guide needs. Our top-
notch, background-checked marketing representatives work with 
you to determine the product you need for your guests while 
creating a custom program to enrich your customers experience. 

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395.   www.AGSPub.com  Email: guides@agspub.com 

RV RESORT SEARCH HOME
 

Enhanced Camping, a product of AGS Guest Guides, is a 
first-class RV Resort and Campground search engine that not 
only lists your campground but offers the ability to include a 
banner photo and your guest guide! It also features thousands 
of camping-related services that support RVers all across the 
country. 

910 S. Crowley Rd, Ste. 9-504, 
Crowley, TX 76036.  817-426-9395.  
www.EnhancedCamping.com    Email: guides@agspub.com 

 

 

 

mailto:info@phelpshoneywagon.com
http://www.phelpshoneywagon.com
mailto:shop@greatamericandirect.com
http://www.greatamericandirect.com
http://www.AGSPub.com
mailto:guides@agspub.com
http://www.EnhancedCamping.com
mailto:guides@agspub.com
https://www.youtube.com/watch?v=tqvDz7dSLAQ
https://www.youtube.com/watch?v=tqvDz7dSLAQ
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WIFI INTERNET SERVICES

 

TengoInternet delivers WiFi that Works for property owners.  
We are the largest outdoor WiFi provider with 14+ years 
of experience and over 1,500 successful installations.  
TengoInternet's turnkey wireless solutions increase occupancy, 
meet budget, increase guest experience and enable operations. 
Guaranteed

512-469-7660 
sales@tengointernet.com   www.tengointernet.com   

WEBSITE DESIGN/HOSTING

Southeast Publications provides site maps for your campground 
at NO COST to you. We can design your rack cards, mirror 
hangers, business cards, banners and more. FREE listing on 
MobileRVing.com and mobile app.

Call today 888.832.3292 
www.SoutheastPublications.com 
2150 SW 10th Street, Ste A
Deerfield Beach, FL 33442 
ContactUs@SoutheastPublications.com

 

TXAD Internet has been a web design and online marketing 
agency that focuses on the campground industry since 1994. 
We build superior sites that incorporate online marketing for all 
types of industries but particularly RV Parks & Campgrounds and 
specialize in web design, managed hosting, blogging services, 
Google Adwords campaigns and more.

910 S. Crowley Rd, Ste. 9-504, Crowley, TX 76036.
817-426-9395.   www.TXADInternet.com   Email: info@txadinternet.com 

 

Contact us today
(P) 866-524-4744
(E) info@bigrigmedia.com
www.bigrigmedia.com

Since 2000, Big Rig Media has helped hundreds of RV property 
owners pack their parks. We offer custom websites that are 
designed to convert visitors. We integrate seamlessly with all
online reservation platforms and our website services include  
full managed hosting, maintenance and access to our 5-star  
in-house technical team.

mailto:sales@tengointernet.com
http://www.tengointernet.com
http://www.SoutheastPublications.com
mailto:ContactUs@SoutheastPublications.com
http://www.TXADInternet.com
mailto:info@txadinternet.com
mailto:info@bigrigmedia.com
https://www.bigrigmedia.com/rv-park-website-design/
https://www.bigrigmedia.com/rv-park-website-design/
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